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. AleBvw g avayvwplopéva, ao@ain, anoteEAEOUATIKA Kat
OLKOVOULKG pdpuaKka

. Enévduon ot duvatotnteg tng EANGSaG

. 2nPavukh cupBoAn otnv €BvVIKA olkovopia
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. Epeuva, eknaideuon kat kawvotopia

. Hygtukn B¢éon

=+ B<toupe uyin npdtuna

H npwtondpog EAAnvIkh pappakeutikh Blopnxavia
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Ayarnnteg kal ayarnToi cuvadeAdol,

Ek pépoug Tou AloKNTiKOU 2ZupPBouAiov TG EAnvikAG Etaipeiag Pappakeutikov Management
(E.E.®a.M.), oag kaAwoopiCoupe oto 12° Zuvédplo Pappakevtikod Management pe Bepatikd déova:

2020-2030: Npodyovras Tnv Yyeia oTnv ENOXN TOU «EUPUOLS» EMIXEIPEIV

mou die€dyetal oTig 12, 13 kai 14 deBpouapiou 2020 oto Méyapo AicBvig Zuvedpiakd KEvrpo ABnvav.

2TOX0G pag eival va oag mpoodEPoLE Eva TTIOALBEPATIKO, LPNAOL ETUTIESOL ETIIOTNUOVIKO TIPOYPAUUA,
TANPWG EVAPUOVIOPEVO PE TIG TACELG TIoU NdN SlapuopPwvouy TN VvEa TPAYUATIKOTNTA OTO XWPO TNG
PAPUAKEVTIKAG ayopdq.

210 TAaiolo autod, To 12° Zuvedplo Ba eoTidoel oTIC vEeg e€eielg Kal TAoeEIG TToL Ba pag aracyoAnoouv
evtova tn dekaetia mou &eKivd, wote va ePBabivoupe OTIC TIPAKTIKEG TIou Ba 0dnyroouv GTNV evioxuon
TNG ATIOTEAECUATIKOTNTAG OAWV TWV gUTIAEKOUEVWY PopEwv Tou KAASOUL, TV ApXWV, TWV ZLOTNUATWV
Yyeiag, Twv GapPAKEVTIKWY ETALPELWY KaL €V TEAEL TWV TIPOOPEPOLIEVWV UTINPECLWYV TIPOG TouG AcBEVEIG.

ZeXWPLOTA oTlyun Tou mpoypdupatog Ba anoteléoel N oudrTnon vnd pPopdr debate peta&h onNUAVTIKWY
TIPOOWTIKOTATWY TOUL XWpPou TNG Yyeiag, pe BEpa TN GpapHaKeLTIKNA TIOALTIKE) OTO Avolyd TG VEag SeKaETiac.
Katd tn didpkela tou >uvedpiov Ba avartuxbouv ermiong ol SladopeTIKEG Tipooeyyioelg TnG aiag tng
Kawvotopiag and toug SlapopeTiKOUG €TAIPOLG TOU KAAOOU, Ol VEEG SlaOTACEIG TNG TIPAKTIKAG TNG
AvuTo-dppovtidag, n BEATIOTN evowpdTwon Twv apxwv TG Wnorakng Yyeiag otnv €Taipikf oTpatnyikn,
AAAQ Kal TA VEQ PJOVTEAA QVATITUENG TWV OTEAEXWYV TOL KAAOOU PaG.

‘Exoupe Tnv TEeMmoiBnon OTI Ye TO TMEPAG TWV €PYACIWV TOU ETIOTNHOVIKOU TPOYPAUUATOG, Ba €xete
arokopioel yvwoelg, aA\d kal «tpodn yia okeépn», mou Ba cag Bonbricouv va avramokpiveote ota
KaBnKovTd oag pe akoun yeyaAlTepn ertTuXia.

Tig epyaoieg Tou Zuvedpiov Ba emoppayioel o kaTalwpévog Beopodg Twy «Aptloteiwv E.E.®a.M.», péow
TOoU oroiou Ba BpaBeuTolV oL TTAEOV CUYXPOVEG KAl KAWVOTOMEG OTPATNYIKEG OTO XWPEO TOU PAPHAKEUTIKOD
management katd Ttn Oletia 2018-2019.

206 €LXOPAOTE £€va TIAPAYWYIKO TPLUEPO KAl 0AG TIPOCKAAOUUE VA CUUBAANETE EvEPYA OTNV ETITUYXIA TOU

2uvedpiou, KatabETovtag epwtriuaTa Kat oxoAla mou Ba tpododotricouv To SidAoyo kal 6a Bondrioouv
otnVv e€aywyr XProlpwY CLUTIEPACUATWY yla OAOUG HAG.

Me ektiunon,

Na tnv Opyavwtikn Emitponn

Znopog DIhiwTng Nnwpyog AAeBL{OTTOVAOG
Avtinpoebdpoc & evikog AievBuvtric evikdc AievBuvtric
QAPMAZEPB-LILLY AENORASIS

O1 Mpdedpol OE 120 Zvuvedpiov @apuakeutikov Management
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Ayarnntoi cuvadeAdol,

To AloiknTikd ZupBoUAlo Tng EAANvikAG ETalpeiag Gappakeutikod Management pe 18laitepn xapd oag
vrtodexetal oto 12° Zuvédplo Pappakevtikod Management pe 6gpa:

2020-2030: Npodayovras Tnv Yyeia oTNV ENOXN TOU «EUPUOLUS» ENIXEIPEIV

2KOToG Kal dhodofia pag eival To deTivdo ZUVESPIO va cuvexioel TNV TAPAdoon TNG ETTLXIag Twv
TIPONYOUUEVWY SIOPYAVWOEWYV, TOOO WG TIPOG TNV TIOLOTNTA TNG TIAPEXOHEVNG YVWONG, 000 KAl WG TIPOG TO
eMMedo TwV €loNyNTWV KAl TNV €VEPYO GCUUHETOX TWV TIAPEUPIOKOUEVWY, TIAPEXOVTAG AKOUN TIO
avafBabuiopévn mAnpodopia oe OAOLG TOUG EMAYYEAUATIEG TOL XWPOU.

O Bepatikog A&ovag Tou ETMIOTNHPOVIKOU HAG TIPOYPAPPATOS Ba €0TIACEL OTOV TPOTO PE TOV OTIoio N
Pndlakn texvoloyia aAAd Kat n TexvnTr) vonuoouvn B€Touv véa dedopéva, eTapopdwvouy Kat e€eAicoouv
OAOUC TOUG EPTIAEKOPEVOLG OTOV TOpEA TWV LTINPECIWV Yyeiag Kal To Xwpo Tou Pappdkou l8IKOTEPA.

2710 TAaiolo NG detviig dopydvwong Ba €xoupe TNV eukalpia va oulnTriooupe €KTEVWC yla Bepata
dappakevTikng MoAITIKRAG Kal Ta vea dedopéva Tou Ba TNV Kabopioouv Ta endpeva xpodvia, yla To WS N
Kawvotopia amoteAei Tov KupldoTEPO Tapdyovta Tou efeAiooel Tnv umootaon acbevr], ATPOL Kal
PaPUAKELTIKOU KAAGOoUL, va pifouue dwg otov avaBabuiopévo poAo Tng Avto-¢ppovtidag yia tn veéa
dekaeTia mou &ekivd, va oklaypadriooupe To iPOowTo TG Yyeiag péoa oto veo Wnoplakoé KOGHOo Kal va
npootabrioovpe va Siepeuvnoove TG n dta PBiov pABnon aroteAei TO evePYO OUCTATIKO KABe
€TUTLUXNHEVOL emtayyeApaTtia.

AroBAEmovTag va mpoodEPoLE o€ OAOLG 0AG TNV EKTIAIOEVTIKN EUTIELPIA TIOL €XEL AVTALIA KATAOTHOEL TO
2uvedplo tng E.E.®a.M. tov Kopudaio empopdwTikd Beouod yia Ta oTeEAEXN TNG GAPHAKEVTIKNG ayopdg,
oag kaAwoopiCoupe oto 12° Zuvédplo Papuakevtikod Management.

Me BeppoULG XalpETIOPOUG,

Zo¢ia Naoiou
lMpdedpoc A.5. E.E.da.M.

H ZQH EINAI ENA TA=IAI YTEIAZ

O kaBévag pag avripeTwnidel NPOKANCEIG UYEIQG
MIKPEG N NEYAAEG, Yia uia {wn A Jia oTIYPA.

Q¢ oguvodoinépol oro Ta&idl uyeiag, eueig,
ol dvBpwnol Tng Sanofi, npoonaBolue va ocag
BonBnooupe va avrane&ENOETE OTIGC NPOKANGCEIG
UYEIaG Kal va OUVEXIOETE va anoAauBAveTe Tn
{wn oag oTo £€NAKPO.

Sanofi, Eviuvapwvovrag Tn {wn.

www.sanofi.com
www.sanofi.gr

LN
.

SANOFI
Enfoweriuy L;:/e,
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AstraZenecaC?

(POpEISs -
ENITPONES

Where Science meets the patients

21tnv AstraZeneca atnpi € evepyd Tov ‘EAAnva
aaBevry ouveyiCovtag i S0oupE otV A
vAomoinon KAIKwv v otnv EAAGSa. o

2odia Ndaoiou ATIOGTOAN Hag €ival va LEPBAivVoLPE TA HPLa TNG

EMOTAMNG 6nuloupyt.uc $appaka ov aAAalouv
TN (wr Twv aoBevwv.

DioIkNTIKO ZupBouAio E.E.da.M.

. : AuTi n 6€opevon amnoTeAel Tov KivnTh
Anpntpng Kiatog HOXAO TNG CLVEXOUG TIPOCHAWGTC HAG

OTO VA AVAKAADTITOUHE, VA avantOoooUE Kal
Va TAPEXOUHE TA KAvOTOUA GAPPaKaA TIOU

0 KOOMOG XPEIAZETAL YIA TNV AVTILETWTILON
oLVBeTWV Kat SUOKOAWV VOONUATWY OTIWG

0 Kapkivog, Ta kapdlakd voorjuata, o dlapritng,
n XArl kat To acBua.

[

Evotabiog Néyovag

Oirme ZEKioe AstraZeneca. What science can do.

NikOAaog =evoudakng
O\iotwp Acotepmacidng

Ntavieha MdaAo

KwvoTavtivog 2mupomouAog
Mdavocg XploToSouAAKNG
[letpog Bovuptong

Metrpoc Xpriotou

Avtwvng EvayyeAidong

MNnwpyog KaAadatakng

OTH/00206/1/0119
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210pog DIANWTNG, Avtinpdedpog & Mevikdg Alevbuvtric PAPMAZEPB-LILLY
Mwpyog ANeBITOTIOVAOG, Mevikdg AiguBuvtric AENORASIS

Ntavieha Mdaio, BIAN

2odia Mavpr, ABBVIE

‘Edn Aapmpakn, AENORASIS

Mapia XaAdton, AENORASIS
Kwvaotavtivog WuxouAng, AENORASIS
Mavaywwtng Koopapdg, AMGEN
AnuAtpng Afwtng, ANGELINI

©dvog MavwAormoulog, ASTELLAS
BaoiAng Zvpoipidng, ASTELLAS
Mavvng Zappng, ASTRAZENECA
Avaotaoia Kuplakidou, BAUSCH HEALTH
2odia Zmiba, BIAN

Anpnitpeng Kiatog, BIANE=

Anunteng lwdavvou, COOPER

©davog MutiAnvaiog, DEMO

Apetn MNanacdBpa, GALENICA
MavAog NikoAdov, GENESIS PHARMA
Xpriotog Kwotrg, GSK

Aéorowva MaradortovAou, INNOVIS
Kwotag Mpitowvag, JANSSEN-CILAG
Katepiva wokdAou, JANSSEN-CILAG
Aptoteidng MoAvpog, LAVIPHARM
Kwvotavtivog Mniélong, LIBYTEC
lwdvvng Avapyupog, MEDOCHEMIE
Xpriotog TouvAg, MENARINI

OB Mavaydkou, MENARINI

Kartepiva Martabwpd, MGC Consulting Services

OpPYAVWTIKN

enITponn

Mavaywwtng Mmnatfiohag, NOVARTIS
Kipwv Evotabiou, NOVO-NORDISK
21pdrog AcomoteAng, NOVO-NORDISK
AnunTteng Oeptog, PFIZER

Avyepivég E€apxomoulog, PFIZER
Bipiavva Zopund, ®PAPMAZEPB-LILLY
Mapia A\e&avdpr), DAPMAZEPB-LILLY
Nikavopog MnAoriovhog, PHARMAZAC
Nektaplog Mavdrog, RMS

Mapia MNdvvou, ROCHE

Avvu Kuptakn, SANOFI

pnyopng Aapaciwtng, SANOFI
AAeEavdpog ABavaaiou, TAKEDA

Eiprjvn latpomoviou, TAKEDA

Avtleha Maooghov, UPSA
Kuwvotavtiva Petoiva, VD HELLAS PHARMACON
Mapkog ONavééCog, NMED

Mapia Aeovtdpn, ZOEE

Zwn MaykAdpa, ZOEE

Quwpdg Adklog, EOEX

Métpog Bovptong, E.E.Oa.M.

>oogia Ndotou, E.E.0a.M.

O\iotwp Aecotepnaocidng, E.E.Oa.M.
Kwvotavtivog Zrupomouvlog, E.E.Oa.M.

Mdvog Xplotodouhdkng, E.E.Oa.M.
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FAMILY OF COMPANIES

Oappakeutikds kAddos latpotexvonoyikds kddos Katavanwukés kAddos

Ytnpidoupe unevBuva tnv uyeia otnv EAAGOa yia nepioadtepo and 40 xpdvia

o BeAudwvoupe tnv noidtnta Jwns,
o€ ekatoppUpla’EAAnves

o Mapdyoupe otnv EANGSa kai eEdyoupe,
o€ 33 xwpes

e XItnpiCoupe 70.000 naidid otnv EAAGHQ,
uévo ta tedeutaia 3 xpdvia

JJXSEC-KTX-16-001 - PHGR/CMN/0416/0005

Janssenj' Gohmpon s folmeon  Jolmaon < fohmaon

MEDICAL DEVICES COMPANIES CONSUMER AE




[

YUVEDBPIO
MappakeuTIKoL
Management

Opydavwon

EAANvikn ETalpeia

®appakeutikob Management
TCaPéAAa 42B, 15451 - Néo Wuxikd
TnA.: 210 6753159, Fax: 210 6753150
email: info@eefam.gr

website: www.eefam.g

To 12° Zuveédplo GappakeuTikod Management
Ba die€axbei otig 12-13-14 OePpouvapiov 2020
oto Méyapo AieBveg 2uvedplakd Kévipo ABnvwv
Bao. Zogiag & KokkaAn, 115 21 - ABrjva

TnA: 210 7282000, Fax: 210 7290174
website: www.maicc.gr

To dikaiwpa CUPPETOXNG Exel OpLoBei we e&NG:
>uvedpol 150 €

M£An E.E.®a.M. 120 €

(e EKTANPWHEVEG OLKOVOIKEG UTIOXPEMOELG)

doltnTéQ Awpedv

2e Tepintwon €kéoong TWWOoAoyiou TO TOCO NG
eyypadnc eniBapvvetal pe O.M.A. 24%.

To dikaiwpa cuppeToXNG MEPIAapPBAvet:

MapakoAolBnaon Tou EMICTNHOVIKOV TIPOYPAUMATOG
2uvedplakd LAIKO Kal TodvTta 2Zuvedpiou

Eicobo otnv €kBeon

2UPETOX OTNV ekONAWON Arj€ng Tou Zuvedpiou
Motormointikd mapakoAovdnong

AlaAeippaTa yia kadpe

- =

Ayida ,‘

E
}“_’ﬂo,,,

5\ %t s Hpu&u)\axesns ang @
: \ PEIA 10 AVANAVTEXO M
YEVIKES
nAnpogopies

~

H eyypadn yia toug dportnteg eival

Swpedv kal tepAapPavet:

® [TapakoAouBnon Tou
ETIOTNHOVIKOU TIPOYPAUUATOG

® [TioTomoINTIKG TTapakoAovBnaong

‘EKBECN

0’ OAn TN SidpkKela Tov Zuvedpiou
pyel €ékBeon TpoidvTwy

Nusrjgyz o)
00yt goy oy

H ermionun yA\wooa Tou - . y '
2uvedpiov Ba gival n EAANVIK. J
Oa vndpxel ortopadikda
Tautoéxpovn diepunveia

ano TNV ayyAlKn).

www.eefamcongress2020.gr

E.T.S. Events & Travel Solutions A.E.
EA. BeviCeéhou 154, 17122 - Néa Zpopvn
TnA: 210 9880032, Fax: 210 9881303
email: ets@events.gr - ets@otenet.gr
website: www.events.gr

001 KINAYNEYEI;

« Ta Bpéon ka1 ta pikpd naibid

EMBOAIAZOMALTE
KATA THL
[INEYMONIOKOKKIKHL
[INEYMONIAL.

« 01 evihikes peyahdtepns nhikias

« Ta dropa pe xpdvies nabaaeis, n.x. diapatn, GoBpa, xpdvia
anogpaktiki nveupovonddera (XAN), xpdvia kapdiakn vago, xpovia
veppIKA avendpkela, xpdvia nnatiki vooo, K.a.

PHOCUS

TCadepn 16, 11854 - ABriva
TnA: 210 3460684

email: info@phocus.gr
website: www.phocus.gr

« Ta dropa pe naBaeis nou npokaholv Siatapaxés otn Aermoupyia tou
avogonoIntikoy uotApatos, 6nws n Aoipwén and tov 10 HIV*,
KaBws kai o1 aceveis nou AapPdvouv avosokataotaAtiki Bepancia

Kavoupe tv npoAnyn
npd€n {wis!

« 01 guotnpatiKoi KanvIoTES

H nveupoviokokkiki nveupovia €ival pia aneIAnTikA yia T {wi Aoipwén

Tetaptn 12 dep. 2020 16:00-21:30 T0U uvunvu’wm’oﬂ OUOTANATOS oy jinopei va npooBdAAel on,omvﬁr'morsl.
EvnpepwOeite onpepa yia tv npéAnyn TS NVEUHIOVIOKOKKIKS NVEUjiovias

Néprten 13 OeP. 2020 16:00-21:30 and 1o a6 i To gapyaKonors gas!

I—IapaO_Keur:] 1 4 q)SB 2020 1 3:00_22 _Oo* PFIZER HELLAS A .E., A. Megoyeiwv 243, 15451 Néo Wuxiké, TnA.: 2106785800 * HiV: 16s avBpwnivns avoooavendpkelas

*6a akoAouBrioel ekdridwon Aréne Tov Zuvedpiou
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16:30-17:00 Eyypawes - MNpogedeuon
17:00-17:15 m Enionpn evapén — Xaipetigpoi

The Pharmaceutical Policy at the dawn of the new decade: “‘Na sp(]c N NOLOTNTaA oTNV nupavwvﬁ

a pillar of growth for the Greek economy and a field for the , , ,

development of the country’'s human resources or an area onpatvel npaygdatikn (PpOVTl6C|
L4 ”
yta tov avBpwno.

of wasteful spending which needs to be controlled?

2UVTOVIOTNG: AvTwvng Zpottep
Anuootoypadog

BaciAng Kovtolapavng
Ydumnoupyog Yyeiag

@ OAvpTog Manadnuntpiov
Mpoedpog ZOEE, Mevikog Aicubuvtric Novo Nordisk EANGG

; @ Zwtipnc Bavéwpog
2 Senior Lecturer in Health Economics, King's College London, . : - . : . . . , . .
Adjunct Associate Professor, Harvard University 21a 90 xpovia Aerroupyiag Tng BIANE= oto kévtpo Tn¢ @locogiag pag umpée mdvta n mowétnta oty mapaywyr. Me mavw amé 1.000

epyalopévoug, ota 4 vPnAwv mpodiaypagwv Epyootdota Tou opilov mapayoupe — yla TOV €AUTO Hag 1 yia Aoyaplacpd Tpitwy —
QAPHAKEVTIKA TPoidvTa oOp@wva pe TI¢ o avotnpég diebveic amaitioelc. Méoa amd Siapkeic épevvec Kat pehéteg Tou PG
’ €Kmaidevong mpoowmikoy pag Kai Twv 440 kat Méov EMOTNHOVIKWY OUVEPYATWY Hag KabiepwOnKape tnv Kopu@n Twv Mo aglémotwy
19:00 - 19:40 DidAeUa N6 TPOOWITIKOD A KaL T , o pYaT&V pia kabiepwbrKape oty Kopugi] ;
QAPHAKEVTIKGV TaIpL@V 0TV EAdda Kat Siebvac.

19:40 — 20:00 IQVIA Speech Me Bdon v adlampaypdteutn moLOTNTA TwV MPOIOVIWV Pag KATAPEPARE VA ONIOUPYHOOVLE JLa POVIHN OXEON EUTOTOOUVNG e TOV
B ] latpikd kar QappakevTikd koopo, dlavépovtag Ta mpoidvia pag kair kaAumrovtag 10 100% twv voookopsiwv e EMGdac, twv
N =IQVIA QAPHAKEUTOPWV KAl TWV OUVETALPLOPWY QAPHAKOTIOLRV.
@ Developing a fact-based pharma policy in Greece

Znopog AAe§avdparog
Country Principal, Director of Management Consulting, Analytics,
Primary Market Research, HTA, RWE

www.vianex.gr A B IAN E HE15013
IANE= | ] AIEI

BIOMHXANIA DOAPMAKON

ETAIPEIA TOY OMIAOY FTIANNAKOMOYAOY

16]
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o/
[SIAEIE 1202 2020 AIBOYZA «NIKOE SKANKQTA»

we
care

for

20:00-21:30 @ Panel 1

A bold new world: nurturing Innovation that will
transform healthcare for the generations to come

2UVTOVIOTAG: AvTWvNng ZpoLtep
Anpoaotoypadog

@ Unfolding the Innovation Stage in the years to come
Kwvotavtivog EvbupiomovAog

Chairman of the Board Synaffix BV, Biopdle SA, Member of the Board of Directors Metis
Precision Medicine SB Srl, Founder and Managing Director of PLUS Life Sciences Consulting Sarl

The magic formula: Science + Data + Technology + Evidence leading
to patient-centric medicine

Makng Manata§iapxng

President, PhRMA Innovation Forum Greece,

Chairman, AmCham Pharmaceutical Committee

Hellenic Pharmaceutical Industry and Innovation: a crossroad with multiple deliveries b 4 ‘
e. @ Oeb66wpog Tpupwv | |
. Mpoedpoc MaveAlrviag ‘Evwong ®apuakoBlopnxaviac (M.E.d.), bl ‘ ‘
) 3 poedPOG Aviag NG ®appakoflopnxaviag ( ) ! r there

Avtinpoedpoc A.2. ELPEN cou ntries

1700

profesionals

From care-giver to enabler: the evolved role that is sparkled by innovation in the new decade

MNétpog ZPNKAKNG ‘ N . °
Mpdedpog latpikng ZxoAng ABnvwy, EBviko kat Kamodiotplakd Maverotripio ABnvay, ‘ o v a VI

AievBuvtiig A’ MpormatdeuTikng MNMaboAoyikng KAwvikng, Mevikd Noookopegio ABnvwv «Aaikod»,

Kaényntng MaboAoyiag - Peupatoloyiag " " ‘ ¥ i ma nufa ct sites

AN
®

Turning the outside-in, through patient understanding

XpRotog AapapniAag

Mpoedpog MNaveAArviag Opoomovdiag Zwpateiwv-ZuAAOYwV ATOPWY
pe Zakxapwdn Awfntn (M.0.2.2.AZ.AlA)

for

years

www.medochemie.com
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16:30 - 17:00 Eyypamés — MpogéAeuon
17.00-19.00

The Self-Care Journey of empowered consumers 360°
in the era of technology and wellbeing revolution

Managing Leading Brands
Providing Leading Services

A | R * Specialized pharmacy sales
Marketing > r < & medical representative teams

Suvtoviotrig: Medpyog AAeBigomouAog Approach - = * Experts at Category Management
evikdg Alevbuvtric AENORASIS 9

Self-ca[e: untapped resource in healthcare
Jurate Svarcaite TR g . . . 4 . -
Director General, Association of the European Self-Care Industry (AESGP) < * Nationwide distribution services

@\ - * Consumer oriented actions
O : :

The rising Consumer Health Care role in the global scenery
Birgit Schuhbauer

Vice President Self Care EMEA Region & Developed Market Cluster,
Johnson & Johnson Consumer Europe

VIAN S.A. is a member
.~ of VIANEX S.A. Group, with

a dynamic growth rate since its
establishmentin 1995.

Self-care: A pillar of Growth in the Greek reality
Anpnitpng Mwpditng
[evikdg Alevbuvtng BIAN, Avtinpéedpog EDEX, Avtinpoedpog ZEMTEAE

It distributes various leading

non prescription medicines,
parapharmaceutical products

& medical devices at the Pharmacy
chain (wholesalers, pharmacies,
warehouses), while at the same time
it provides reliable 360°promotion
services (physicians — pharmacists -
consumers).

Potential socio-economic benefits of enriching the OTC list according
to the European standard in Greece

Kwotag ABavaocdkng

Emotnuovikog Zuvepydtng, Epevvntng, EXAY

@ The Pharmacist at the Heart of Self-care as the first Health Consultant
©avog Avkoudng
®appakoroldg

Quality Production - Caring for People

@ The emerging role of the Influencer fueling the chain with
“genuine consumer feedback”
Katepiva Fkaykakn

Perception Management Expert, ETIIKOIWVWVIOAOYOG VI AN Ex on
E * 1VIAN.

PHARMACEUTICAL MANUFACTURERS

MEMBER OF GIANNAKOPOULOS GROUP

19:00-19:30 Qianel ppa VIANEX S.A. ANONYME COMMERCIAL-INDUSTRIAL-TOURIST-HOTEL- SOCIETE ANONYME INDUSTRIAL COMMERCIAL DISTRIBUTION OF
MARITIME SOCIETE ANONYME PHARMACEUTICAL-PARAPHARMACEUTICAL-CHEMICAL & COSMETIC PRODUCTS VIAN S.A.
HQ: Tatoiou Str., 18 km Athens-Lamia National Road 14671, Nea Erythrea — Greece HQ: 15 Ermou Str., 14" km Athens-Lamia National Road, 145 64 Kifissia - Greece
P.O.Box 52894 14610 Nea Erythrea - Greece Tel.: +30 210 9883372 « Fax: +30 210 9889591
Tel.: +30210 8009111+ Fax: +30 210 8071573 E-mail: info@vian.gr « WEBSITE: www.vian.gr

Email: mailbox@vianex.gr - www.vianex.gr Customer Service Line: 800 11 11 800

THESSALONIKI: 113 Akadimou Str., 562 24 Evosmos Reg. No of Hellenic Business Registry: 002053801000
Tel.: +302310 861683

Reg. No of Hellenic Business Registry: 000274201000

VI-20018-VIAN-1/2020
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19:30-21:30 Panel 3

Shaping a future-oriented healthcare
For a digitally connected world

2LVTOVIOTAG: Znopog PAiwTng
Avtinpdedpog kal Mevikdg Alevbuvtric PAPMAZEPB - LILLY

}@ Win in The Expectation Economy: Empowered Consumers in 2020 and Beyond!
David Mattin

Global Head of Trends & Insights, TrendWatching,
Writer & Speaker

E-marketplace platforms in the new era of consumerism reshape healthcare delivery
Paris Panagiotidis

Global Service Partner ALIBABA, Owner of 6 Private CO's,

Board Member of HCC, Economist

Y 4 V 4
Data-Driven Marketing as a Precursor to Intelligent Operations, At Pace & Scale
Parker Richardson
Content Strategy & Standards Director, GSK
i 1 :

Ta xép1a oou eival yia va &ivouv xapd.

Making healthcare more connected, interactive and personal
Sander Ruitenberg

Global Head Digital Health Solutions, Immunology,
Hepatology & Dermatology, Novartis

¥
B

Ta 6810 cou eival yia va og nnyaivouv éva Bhpa mo népa.

Kai ta epnébia yia va cou Bupilouv va npoonabeig.

O1 acBeveig pe Peuparoe1dn ApOpitida
HIopouUv va £€xouv tnv noiétnta {wng mou toug afidel.

Xudntnoe pe tov ylatpo cou yila va anogaocioete padi tn AVon mou oou taipradel.

Mia rpwTofoulia Y& ouvepyaaoia Pe

noveRfvia opoonovBia ouARSYwY QOBEVEY, Yovéwy,
KnBepbveoy R giAuy naiBIGY, e pEVHOTIKG Voorata

PP-GIP-GRC-0038-OCT19

Pfizer EARGs A.E., A. Meooyeiwv 243, N. Wuxiké 15451, ABnva, EARGda, TnA. Enikoivwvias 210-6785800, Api6. I.E.MH. 000242901000
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14:00 - 15:00 Eyypames — MpooéAeuon
15:00 - 15:20 IQVIA Speech

=IQVIA

Patient engagement in an agile world
Nnwpyog KAétoag
Head of Technology Solutions, SE Europe

Learning Aqility: building experience through unfamiliarity

2uvtoviotpla: Zodia Naciov
Mpoedpog A.Z. E.E.®a.M.

Fast & Curious: the success story of Innoetics
& AwiAlog XaAapavéapng
Co-founder & CEO Innoetics, Head of R&D Samsung Electronics Greece
& Member of the National Council for Research, Technology and Innovation

Learning from our...Enemy! The value of paradoxical synthesis

in dealing with novel leadership challenges

HAiag FaAnvog

People Development Consultant / Coach, HRP International - Human Resources Planning

16:30-17:00 Keunote Speech

The Restless Rock

Xapng TogPng
Visual Designer & Artist

17:00-17:30 OidAepa

17:30-18:30 Keynote Speech

Adapting to a changing world: What are the brain’s barriers and how to overcome them
Beau Lotto
Neuroscientist & Entrepreneur of Perception

1830-19.00 (O)Jlacins

24|

MeTatpemovTag Tov
Kwdlka TS (wNg o€
KAIvOTONA dpapHaKa

>tnv Amgen TOTEVOUE OTL Ol ATTAVTCELG OTA TTAEOV ETIITAKTIKA
laTPIKA {nTAMaTa gival Katayeypaupéveg oto DNA pag.

Q¢ pia amo TIG NYETIOEC aveAPTNTEG ETAIPEIEC OTO XWPO

NG Blotexvoloyiag maykoopiwg, n Amgen xpnotyomnolei tn Babid
katavénon tou Kwdika tou DNA yla tnv avamtuén oToxeLUéVwWY
Beparmelwv OV KOAUTITOLV TIG AVAYKES TWV avOpWTTWV

pe oofapéc aoBéveleg Kal BEATIVOLY ONUAVTIKA T (wr) TOUC.

Ma mePIo0OTEPEG MANPOPOPIEG OXETIKA UE TNV Amgen, TO
TIPWTOTIOPLOKO EMOTNHOVIKO TNG £PYO KAl TA KAIVOTOMA PAPUAKA
™G, EMOKEPOEiTeE TO Www.amgen.com Kal To www.amgen.dr.

AMGEN

©2011 Amgen Inc. All rights reserved.

€56%£0-6150-SdN-D-D4D-AD4D
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Visual Designer & Artist
Beau Lotto

Neuroscientist & Entrepreneur of Perception

6.

Restless
Rock , ’
Adapting to a changing world:
What are the brain’'s barriers

and how to overcome them , , Charis Tsevis is a Greek visual designer. He studied in Athens and Milan and he's now

living in Paphos, Cyprus. His client list includes lots of Fortune 500 corporations,
some of the most important world media and major advertising agencies from the 5
continents. He is a visiting professor at AKTO College and he is writing often articles
about design, aesthetics, cyberculture and history of informatics. His work has been
exhibited in galleries and museum in Barcelona, San Jose, Nicosia and is part of

Dr. Beau Lotto, is a Professor of neuroscience, author and entrepreneur. He is a . :
private collections around the world.

three-time main stage TED speaker (with over 7,000,000 views). He is author of two
books: Why We See What We Do’, and ‘Deviate: The Science of Seeing Differently’.
He has spoken at the G8, Google’s Zeitgest, Wired and contributed to many television
and radio documentaries by the BBC, National Geographic, Netflix and PBS. Lotto is
the CEO and Founder of the sound-based AR company Acoustigram, and Director of

The Lab of Misfits LLC, a neuroperception studio. He and his group have worked with . .

organizations as diverse as Cirque du Soleil, L'Oreal, Charles Koch Foundation, BCW DaV| d Maﬂ.ln

Public Relations and The London Science Museum. Global Head of Trends & Insights, TrendWatching,
Lotto believes world is changing, and we must change with it if we are to thrive. Writer & Speaker

The biggest barrier to change is perception. This is because
perception underpins everything it is to be you, from the clothes
you wear and the people you fall in love with.

As a leading international neuroscientist who studies perception, Beau seeks to
employ the principles by which the brain sees to enable individuals and organisations
to see differently and thus become more adaptable in a changing world.

6 6 Win in The Expectation

Empowered Consumers
This is not second-hand information. Everything he will share was discovered by his B g and Bel:lond!

Lab of Misfits. By being grounded in his lab’s own research, his proprietary method

unlocks meaningful insights that drive adaptability, creativity and innovation. By

breaking down the walls of the traditional laboratory and studying humans in their

natural habitats, his Lab of Misfits has created measurable, interactive insights that David Mattin is Global Head of Trends and Insights at TrendWatching, a leading independent consumer
inform and transform. trends firm. His writing on trends, technology and social change has appeared in national and international
publications, including The Times, Google Think Quarterly, Quartz, and Wired magazine.

The audience will leave knowing why that the greatest fear is uncertainty, which both

motivates and blocks change. They will also leave with the desire to step into that very He speaks regularly at conferences around the world, including The Next Web, the NEXT Conference
place, and the tools to do so. In the very least, they will leave seeing themselves and and 15 Seconds.
the world differently.

In 2017 David was named a LinkedIn Top Voice, and in 2018 he was appointed to the World Economic
Innovation does not begin and end at work, it is a way of being that Forum's Global Future Council on Consumerism.
is relevant to every aspect of our life. The approach is casual,

- approachable, and interactive, challenging, stylish and contrarian. .
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2vvtoviotpla: NtaviéAa Mahio

Emukedaing OpyavwTtikng Emitpornig
12° Zuvedpiov

e Kapméavia Mpoidviwy MHZY®A

e Kaurmavia Mpoiévtwv Avto-dpovtidag

e Kaurmavia Wnolaknig Emikolvwviag

e Kauravia ‘Qpipov lMNpoidvtog ) Opddag MNpoidvtwv

e Kaurmavia Mpoypdupatog Yoot pléng AcBevwyv & EvaioBnrtormoinong Kolvou

e Kapravia Néou lMpoidvtog

Kpitikr Enimporn ApioTeiwy E.E.®aM.

Kwotag ASapAoyAov

Mpoedpog

Mpoutavng, Kabnyntng Alebvwv ETiXelpnUaTik®V ZXECEWV KAl ZTPATNYIKNAG,
ALBA Graduate Business School at the American College of Greece

Anpntpng Pixtep

MD, FESC, FAHA

Alevbuvtric B’ Kapdioloyikng KAvikng EvpwkAvikAg ABnvawy,
Mpodedpoc EANNvIKAG ETalpeiag Atrudioloyiag

ZTéNog¢ Zwvtog
Managing Director - President of the Board, The Newtons Company

Métpog Zwtog
dappakotolog

‘ Zodia Naoiov

Mpoedpog A.Z. E.E.®a.M. .\\

TeAeTM ANOVOPNS APIOTEILWV Ll
| Ek&NAwon ANgENs Yuvedbpiou
28
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SEYIIIE otnv Kawvotopia
nou avoiyet veoug sJele] il aoa (i R:I

H @appakeutiki kawvotopia avoiyel kaBe pépa veéoug dpdpoug otn Bepaneia. Voo n enotiun Ba napdyel véa yvwon,
10 dpta g uyelag Ba dieupuvovtat. To aduvato Ba yivetal kdBe Pépa nio duvard.

" autd, otnv GENESIS Pharma, eotidloupe ekel OAeg pag T duvdpels. Eipacte n pdvn eAANVIKA @appaKeEUTIKA
etawpeia pe e€edikeuon otn Blotexvoloyia €dw Kat dU0 deKAETIEC, HETW TNG ANOKAELOTIKAG HaG CUveEPYaoiag pe
npwtondpeg deBVelC PapuaKEUTIKES Talpeieg nou avakaAuntouv Kat avantuooouv Bepaneieg axpnc.

Epyadépaote kaBnpepvd yia va dlacgaiicoupe otoug aoBeveiq otn xwpa pag, dueon npdoPacn o€ uPnAig
TexvoAoyiag @dppaka yla XpOviee, ondvieg Kat coPapeg NaBnoelg, Kuplwe otoug Touelc TG veupodoyiag, Tng
awatooyiag, Tng oykoAoyiag, Tng deppatoroyiag, Tng peupatoAoyiag kat tng ve@poAoyiac.

EnevdUoupe otnv Kawvotopia. MNapapévoupe NPooNAWUEVOL OTOV 0TOXO0 Yia Hta KaAutepn (wn.

www genesispharma com

Best Workplaces™ (
prmoTn

LRl
Pribriged

(GENESIS

GENAD.MSCORP/2.2017

Me otaBepa Bnuarta,
M0 KOVTA OTO JEANOV

otnv [1oAAanAN 2kKANpuvon

KdaBe évag and toug xiAuadeg aaBeveic pe MoManAn LkAhpuvon atnv EA\G6a eival povadikdg. Napouaidlel Siapopetikd ocupntwpata
Kat Buovel pua dapopetkh npaypatkdinta. tnv GENESIS Pharma to yvwpidoupe autd kaAd, ylati n aviipetwnion tng vooou
Bpioketal otnv Kapdid tng dpaatnpidtntdg pag 20 xpoévia twpa.

Qg n eN\nVIKh PapPaKEUTIKN €tatpeia nou avinpoowneUel anokAewoTkd otnv EMGda tnv Biogen, nyéuda etaipeia atnv €peuva yla
v [MoManAh IkAnpuvon og naykéapto eninedo, pe nepiaocdrepa and 30 xpdvia epeuvniikhg dpaatnpidtntag, SiaBétoupe ohpepa
€va peyaho €Upog BepaneutikwVy eNAOYWV yla th véoo.

‘Oco n dieBvAg épeuva evreivetal, Ba epyaldpacte kaBnpepvd waote va Staopali{oupe otoug Latpolq Kal acBeveig atn xwpa pag,
np6aBaacn otig vedtepeg e€elifelg, napapévoviag oto NnAeupd toug oe kGBe Bhpa. And tnv apxn.

GENESIS

pharma



U e y
4 B 3 BIOAXIS
- Hijhf i@@?ﬁ TUVESpPIO . EE— .
| Heoheo  MECTA Healthcare
£2.90a.M.

2018-2019

Next Generation Patient Support
Add Value to Your Products

Ti eival ta Apigreia E.E.®a.M.

Ta Aploteia E.E.®a.M., anoteholv Beopd mou eloriyaye 1o 2001 n EAAnvikn Etaipeia ®appakeutikod Management
(E.E.®a.M.), o ormoiog avravakAd kat eknpoowriel TIG VPnAEéG afieq kal apxég TG emayyeApatikng dpdong Tng
dappakeuTIkng Blopnxaviag. To ®appakeutikd Management dliadpapartifel kaBoploTikd poAo otn SleuvkOAuvan TNG
pooPaong Twv acbevwv otig Bepareieg, e€aodaliCovrag Tnv opdr Kat evoedelypevn xprion Twv GapUAaKwy.

Ta Aptoteia 2018-2019 evappoviopéva pe TiG poodateq aAAayEG Tou TOPEA TNG byeiag, avayvwpifouv kat ipowbolv
TNV aploTeia, TIG PEATIOTEG TIPAKTIKEG KAl TNV KAlvoTouia.

LT0X0S TOU Begpou Twv ApigTeiwv E.E.®da.M. eivai...

1. Na avayvwpioel, va erufpaBedoel kat va evoapplvel TNV VIOBETNON ATIOTEAECHATIKWV CTPATNYIKWV
EMIKOWVWVIag, TO00 aTNV ayopa Tou ¢appdkouv 600 Kal oTa MPoiovTa avto-gppovrtidag.

2. Na vrnoypappioetl TNV agia Tng anoTteAeoUATIKNG OTPATNYIKNAG ETIKOWVWVIAC, N omoia cLUPBAAAeL
otn BeAtiwon:

Y Twv SeSopéVwV KAVIKAG TIPAKTIKNAG,

) NG MapeXOPEVNG LYEIOVOUIKAG TIEPIBAAPNG,

) NG npdoPaocng oe Beparteieg kal unPeoieg vyeiag,

» ™G mpocAnyng, TPNong kat cuppdpPwang TG Beparneiag,

) Tou ouvTovIopoL Kal TNG TAPOXAG TWV UTINPECLIMV

) Kal TeAkd propei va odnyroel otn BeATIOTOTIOINON TOL BEPATIEVTIKOD ATOTEAEGUATOG.

3. Na egvromioel kat va avayvwpiocel To TAAEVTO (Ticw arno eMAYYEAHATIKEG TIPAKTIKEG) TOOO o€ £miNMedo
ETALPEIWV OCO KAl OE ETMEDO GTEAEXWV.

4. Na dnuovpyroel €va epIBAAAOV GTO OTIOIO N ETIITUXIA EKTIUATAL A ToV KAAGdo,
GuUBAaAAovTag otn SNUIOLPYIKA AUAAQ.

Premium Quality Healthcare Management

ISO
90012015

www.bioaxis.com

32!
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KpiTikr Enitporn

H

E.E.®a.M.
2018-2018

Kpttikry Emitpory Twv Aploteiwv amoTteAeital amnod eMOTAPOVEG YE EVPEIA yvwan Kal eEEIOIKELPEVN eUTIELPia OTOV

Topéa Tou marketing NG dappakoPlopnxaviag kKair Twv TIPOIOVIWV ULYEIaG, OTEAEXN ETIXEIPOEWV KABWG Kal
AKAdNUAIKOUG EKTIPOCWTIOUG.

TNV SpeAn KpITikn EniTponni guppPeETEXOUV:

Kwotag A§apAoyAou

Mpdedpog

MpuTtavng, Kabnyntig Alebvwv EmixelpnuaTikwy 2XECEWV Kal ZTPATNYIKAG,
ALBA Graduate Business School at the American College of Greece

Anpntpng Pixtep

MD, FESC, FAHA,

Alevbuvtnc B’ Kapdilooyikng KAVIKAG EvpwkAVIKAG ABnvay,
Mpdéedpoc EAANVIKN G ETaipeiag AtridloAoyiag

2ZTEAIOGC ZWVTOG

Managing Director,
Mpoedpog A.Z., The Newtons Laboratory

Métpog Zwtog

dappakoTolog

Zodia Naciov
Mpdedpoc A.2. E.E.Oa.M.

Kworas AgapAdynou

O Kwotag AfapAoylou eival lMputavng kat Kabnyntng Olebvwv ETIKEIPNUATIKWY OXECEWV Kal
otpatnylkng oto ALBA Graduate Business School. 'Exel d16a&el ota lMavemiotiuia University of
Michigan, Duke University, Babson College, 6mou rjtav o KaToxog Tng epeuvnTikng £6pag Michael Gerrits
kal oto Anpokpitelo MNaveruotruio Opdkng. O K. AEapAdyAou €xel oTIoLOACEL OIKOVOUIKEG ETUOTAMES
oto AplototéAelo MNaverioTAplo ©eccalovikng Kal €XEL TIPAYUATOTIONN0EL JETATITUXIAKESG OTIOUSEC OTO
University of Michigan, Ann Arbor tou otoiou eivat di6dktopag arod to 1995.

Ta gpeuvnTIKA evlIAPEPOVTA TOL EWTIITITOLV OTIC TIEPIOXEC TWV SIEBVWV ETIXEIPNUATIKWY OXECEWV
(€€vec dueoec enevduoelg). Ta anoTeAeoaTa TNG EPELVAG TOL EXOLV ONUIOCIEVLTEL OE EYKPITA ETIIOTNHUOVIKA
Teplodika onwg 1o Management Science, To Journal of Business, 1o Journal of the European
Economic Association, To Eastern Economic Journal kat To Managerial and Decision Economics.
‘EX€l arooTIAcEl APKETEG EPELVNTIKEG LTIOTPOPIEC KAL EXEL TIAPOLCIACEL TA ATIOTEAECUATA TNG EPELVAG
TOUL o€ TIOAAA O1eBvr ETIIOTNIOVIKA CLVESPLA.

O Kwotag A§apAoyAou, Ttou eivar arodektng g vrtotpodiag Fulbright, €xel ektetapevn S16aKTIKN epTelpia oe
OAa ta erimeda TG EKTIAIGELONG OTEAEXWV ETIXEIPNOEWY, KABWG Kal og eTtixelprioelg onwg Carrrefour,
AEH, Cosmote, Eurobank, GSK, Janssen Cilag, Interamerican, ING, Larco, Novo Nordisk, Philip
Morris, Quest, Tasty, Titan, Vodafone, kAm. Emiong €xel tiunBei pe BpaPeia yia tnv mowdtnta NG
SidaokaAiag tou. Eival pélog oe A.Z. peydAwv eAANVIKWV ETIXEIPOEWV. TEAOG, €ival péNOG Tou
American Economic Association.

AVTINETWONIOTE ANOTEAECHATIKA
oAa Ta {nTRuaTa nou cag npofAnuaTtidouv
OTN CUCKEUAGIA (PAPHUAKWV.

¢ ENEYXOS
-+ MloioTites GPTION

ackag

Advanced

Ao peu

100ma ENayYE!

"EXOUME TO (pAPHAKO!

v/ EkTUnwon og d1apopeTIKA UAIKG (xapTi, xapTévi, nAacTikd, IML, metalized polyester)

v Mponyuéva cuotiuaTa yia Autéuato EAeyxo & Mictonoinon Moidtntag
XdpTivng Zuokeuaciag ITK & IQ-OPTION

v MoTtonoifoeig ISO 9001:2008 / BS EN 15593:2008 / FSC

NONXTE?

www.nonstop.gr
NONSTOP PRINTING Ltd
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OnpnTpNns PixTep

O Anuntpng Pixtep teAeiwoe tnv eldikdéTNTa ToL oTnVv Kapdiohoyia, oto Immokpdrtelo Noookopeio
ABnvwv to 1999 Kat cuveyloe TNV ekmaidevon Tov atn Mey. Bpetavia pe vrtotpodia tng Evpwraikng
KapdloAoyikng Etaipeiag. Znuepa eival Aievbuvtrig tng B’ Kapdiohoyikng KAVIKAG TNG ELpWKALVIKAG
ABnvwv. AcxoAnBnke epeuvnTIKA pe TNV €mONUIOAOYIQ Kal TOUuG TaPAyovteg KivOUuvou TNnG
otedaviaiag vooou otov EAANVIKOG TANBuoud, avamtdooovTag TAOUCIO CLYYPAPIKO KAl EPEVLVNTIKO
€pyo. Mexpl onpepa €xel dSnuoaoievoel oe eykplta dlebvr) KapdloAoyikd TePLOdIKA Avw Twv 50 epyactwy,
€xel Tapouoalacel Teplocodtepeg and 300 epeLVNTIKEG €PYATIEC TOL Ot OLVESPIA Kal €xel LTIAPEEL
TIPOOKEKANUEVOG OUIANTAG oe Teplocdtepa and 1000 cuvedpla ta TteAevtaia €tn. Exel ypayel 6
kepdhaia oe PBiPAia KapdiloAoyiag, eival Kpitig epyaciwv oe EAANVIKA kat Alebvry Zuvedpla Kal
TePLOSIKA KaBWG Kat urtevBuvog cuvTaéng Tou TePLodikoL «Kapdid kat Ayyeia» Tou EAANvikoL 16pluaTog
KapdloAoyiag.

‘Exel diateAeael Mpodedpog tng Oudadag MpoAnyng Ztepaviaiag Nooouv tng EAANVIKAG KapdloAoyikng
Etaipeiag, kat orpepa eivat Npoedpog tng EAAnvikAg Etaipeiag Atriidloloyiag, péAog Tou ALOIKNTIKOU
2upBouAiov Tou EAANVIKoO I§pupatog Kapdiohoyiag, kKabBwg Kal TOAAWYV AAAWV ETIOTNHOVIKWV
erutponiwyv. 'Exel umap€el pEAOG TNG ETUTPOTING €KTOVNONG KatevBuvtnpiwv odnylwyv, TOGCO oTnv
EAANVIKA 600 kat otnv Evpwraikr KapdloAoyikn Etaipeia. ‘Ocov adopd TO KOWWVIKO TOU £€pY0, EXEL
OUMUETAOYXEL OE ATTOOTOAEG TNG opyavwong «atpoi Xwpig Zovopax» otn Aifepia kat Tnv Appevia, xel
epyaotei wg latpikdg dievbuvtrig TG idlag opydvwong otnv EAAASa kat €xel ouppeTdoyel oto A.2. TNG
ya 4 €tn.
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Yopia Naogiou

Epydaletal oto xwpo NG erukowvwviac ard 1o 1994 Kal €xel PJeydAn meipa oe BEpata eTAPLKAG
ETIKOVWVIAG, OXECEWV PE TIOAITIKO oUOTNHA, TIOIOTIKAG AloAGYNoNG €PELVWV TNG KOLWVAG YVWHNG Kal
Olaxeiplong Kpioewv.

To 2000, dieteéleoe SlevbBLVTAC ToL ypadeiov Tou vroupyol Epyaaiag Taoou lMNavviton. Amné to 2001
€w¢ 1o 2004 ATav dlevBuvTAG ToL TOAITIKOD ypadeiou Tou av. vrtovpyol E€wtepikwy T. MNavviton. To
2003 kal katda tn Sldpkela TG eAANVIKNAG Mpoedpiag otnv Evpwrdikr ‘Evwon Atav urevbuvog Tng
opddag emkolvwviag Tou urtovpyeiov EEwTEPIKWV.

Ano 1o 2004 €wc Tov lobvio Tov 2011 gpydotnke otov Opho NG Leo Burnett, wg umevBuvog yia
neAdteg onweg Johnnie Walker, OTE, Afpog ABnvaiwv, AEATA Maywtov, Nikag AANavtikd, OlMATI,
EBvikn Tparnela, IKEA, WIND KA.

Ao tov Abyouaoto tou 2011 eival Mpdedpog tou A.Z tng etaipiag The Newtons Laboratory.

Mérpos Ziitos

H Zodia Ndolou eival epmoplkd OTEAEXOG Pe eumelpia otn Plopnxavia papudkou, mpoioviwy Yyeiag
KAl KATAVAAWTIKWV TIPOIOVTWY, €xovtag SouAEPel yla 20 xpdvia o TIOAVEBVIKOUG OpyavioUoUG
(AstraZeneca & GlaxoSmithKline), oe pia pyeydAn eAAnvikn etaipeia tpodipwy (MQTHZ A.E.) kat otn
O1ebvn etalpeia avamrtuéng, mapaywyncg Kal eumopiag yevooruwv Beparneiwv Medochemie. ‘Exel
acxoAnBei pe Bépata oxedlaopoL MoATikng Yyeiag kal MpdoPaong, yia Aoyaplacud tou EAANVIKoD
KolwvoPBouAiou kat tou Ymoupyeiov Yyeiag. Edikevetat ota Commercial Operations, Marketing
Communications, Business Unit, Business Development, Public Policy, Government Affairs, Market
Access Kal tn dlaxeipion Tunudtwv NMwAnoswv & MAPKETIVYK.

=eKivnoe tnv mopeia ¢ atnv etaipeia NQTHZ dovAevovtag oto Tunua ESaywywv yia 8 xpdvia, omou
SlaxelpioTnke mavw armnod 25 ayopeq oe Evpwrin, Apepikn, Acia kat Méan AvatoAn yla €va onuavtiko
aplBuod mPoidvTwy oe TIOIKIAEG Katnyopieg. To 2006 rinyaivel otnv GlaxoSmithKline avaAaupdavovtag
™n Saxeipion Tpwwv ayopwv ektdg EANASOG, Kompo-Mdalta-IMPBpaitdp. Ekel aveAaBe tn Swaxeipion
neploaoTepwy ano 30 npoiovtwyv (OTC, Oral Health Care, Nutritional Drinks) Aettovpywvtag og Tpia
SladopeTikd kavalia: oto Pappakeio, oto Alaveptoplo (Mass Market) kat otnv Out-of-Home ayopa.
Metd amo 5 xpodvia kavel Tnv arlayr) otnv AstraZeneca, TepvwvTag ota cuvtayoypadolueva GAapuaka,
avalauBavovtag tn Slaxeipion ™G ayopdg tng KoOmpou yia OAeq TIG BepameuTIKEG KATNYOPIES
TPOIdVTWY TNG €Talpeiag, To 3rd party business TG etaipeiag oty EAMASQ, Tn Slaxeiplon Twv VOCOKOUEiwV
(avarttuén dlaywviopwy, dlaxeiptong off-patent portfolio, pdoPacn véwv TPOIOVTWY OTO VOCOKOUEIAKO
nepParrov), business development projects omou epydotnke péxpt to 2014. 2T OuLvEXEla
Aertovpynoe wg Consultant oe Life Science & FMCG, evw to 2016 gvenAdkn oe Bépata oxedlacpov
MoAtikig Yyeiag, diaxelpl{opevn BEpata cuvoAikd Tou KAAdou tng Yyeiag.

Ao to Mdptio 2017 €xel tn B€on Global Marketing Manager oatn Medochemie, €xovtag avaldfel tn
kevtplkn dlevBuvon Marketing Tng etaipeiag. Eival anodorrog touv Tunuatog Aypotikng Owkovopiag
kat Avamtuéng tou lewpylkol lNaverotnuiov ABNVWV Kal €xel PETATTUXIOKO ota Edappoopéva
OIKOVOUIKA Kal XPpnUATOOIKOVOUIKA pe €udacn oTIG 2Tpatnyikeg Amnoddaoelg ard 10 OIKOVOUIKO
Maveruotrpio ABnvwyv. MIAGel ayyAiKd, ITAAIKA KAl LOTIAVIKA.

, , 2uvtovioTpla:
Nravieda Mando Erukedalnig OpyavwTtikig Ermutponig 12°° Zuvedpiov

O MNeTpog Zwtog eival TITUXIoUX0G GAPPAKOTIONG, ArmoPolTtog Tov TPRPaTog PappakeuTikig ABnvwv.
Apiotevoe emniong oto npoypappa tou Oovopiko lMavemiotnpiov ABnvwv «Aloiknon Ermixelpricewy kat
EruxelpnuatikétnTa yia Pappakoroloug».

Ano 1o 2009 cuvdlaxelpiCetal 4 pappakeia evrog ATTIKNG PE PeyAAn eumelpia dlaxeipiong Téoo acbeviv
000 Kal KatavaAwTtwyv ol oroiol avalntovuv mpoidvta OTC kat avto-ppovtidag. Ta dpappakeia tou
Sdlagoporololvtal otnv eEUMNPETNCN TWV ACBEVWV/KATAVAAWTWY, KABWSG edapudlovTal TIPAKTIKEG
marketing n ormoieg eival TPOcAvATOAIOUEVEG OTNV KAAUTEPN EELTINEETNON KAl GUKBOULAN TWV TIEAATWY TOU.

Eival emiong cuvidputng kat AleuB0vwv Z0PBOVAOG TOL NAEKTPOVIKOL dappakeiov e-pharm.gr To omoio
Aettoupyel pe emttuyia anod 1o 2011, epappolovrag moAAeg digital kapmdvieg yia oxedov 6Aa ta Brands
TIOL TIWAOULVTAL ATIO TO NAEKTPOVIKO TOU GAPUAKEIO. TEAOG, CUPUETEXEL WG OUIANTHG OE ETIOTNHOVIKA
ouveEdpPLa TOL KAASOU.

H Ntaviéha MdAo eidikevetal otnv dlaxeipion mpoidviwv MHZY®A kal mpoidviwv Auto-dpovtidag.
Ano 10 2013 gpyaletal otnv etaipeia BIAN, pélog tou Opidou BIANEZ, kal Ta teAeutaia 5 xpovia €xel
otnVv €uBuivn TNG TN oelpd poidvtwv DEPON, To No1 oe nwAnoelg avalyntikd otnv EANASA, €xovTag
KatadePel va eTUTUXEL ONUAVTIKN TepAITEPw avfnon mwAnocewv epappolovrag 360 marketing
approach. ‘Exel diateAeoel oe Beoelg Digital Manager, Key Account Manager kat Marketing Manager
TOIKIAWV TIPOIdVTWY AUTO-PPOVTIOAC OE ETALPIEC TOL XWPOUL TNC LYEIAC. ZEKivnoe TNV Mopeia TNG oTov
kAA6o TG Yyeiag, wg Yrevbuvn Epeuvidv Ayopdgc, €XOVTAC CUMPETACXEL OTNV CLYyPAdr HEAETWV TNG
TIOPEIAC TWV EAANVIKWV EEQYWYWV.

Eival katoxog Metamtuyiakol AimAwpatog MdapkeTivyk kat Digital Emikowvwviag arnoé 1o OIKOVOIKO
Maveruotnuio ABnvwyv Kalt Trtuyio AleBvoig Epmopiov.

Eival pélog tou SlolknTikoO cupPBouAiov Tng E.E.®a.M., Enikedpalng tng OpyavwTikAg Emitponng Tou
12° Zuvedpiov PappakeuTikov Management kat péAog TnG EAANVIKAG Akadnuiag MApPKETIVYK.




\Jl&‘ &‘\L O
i ConED
L) MR APIXTEIA
L i ,
=] 1[@@;};} FLVEBPIO &
N (PapPaKeUTIKOU ee(De(D GplUTElIG

38|

Management E.E.®a.M.
2018-2019

QiaSikaagia AgloAdynans

MPOKPIMATIKH ®AXH
ZTnV nMpokKpatikn ¢aon kpivel kar Baduporoyei n Kpitiki Erutponn
y o vroPndLotnTeg Babuoloyovvtal og 10BABUIA KAipaka.

Y Meta TNV OAOKANPWGN TWV TIAPOUCIACEWV TNG TIPOKPIUATIKNAG dAoNG, CLyKeVTpwveTal N BabuoAoyia Tou kKAabe
péNoug TnG Kpitiknig Erutpornng kat mapadidetal oto pEAoG mou ekmpoowrtiei Tnv OpyavwTikr Erutpornn).

Y Me Baon tn BaBuoAoyia kABe pEAOULG, TIPOKUTITEL N GUVOAIKN BaBuoAoyia yia kaBe vroPndLOTNTA/ KauTIAvLa.

13 Ztnv TeAKN ¢daon mpokpivovtatr ot 00 vroPnPloTNTEG TOU Oa CUYKEVIPWOOLV TNV LYPNAOTEPN

BaduoAoyia amnod kKabe katnyopia.

TENIKH ®AXH
Ztnv TeAIKN paon Kpivel Kat BadpoAoyei To Zuvedplako Kowvo
Y Aaiwpa BaBuoloyiag xouv HOVOV Ol EYYEYPAUHEVOL GOVESPOL.
) Kaee oLvedpog propei va Babuoioynoel pia povo opd Kabe vrtoPpndlotnTa.

» H OLVOAIKH BaBuoAoyia Tou ZuvedplakoUL KOLVoD TIPOKUTITEL ATIO TO PYECO OPO TOL ABPOICUATOG TOU CUVOAOUL TNG
BaBuoloyiag mouv cuykevTpwoe kABe vrtoPndLotnTa, adov adaipedei To 10% TNG LPNAOGTEPNG KAl XAPINAOTEPNG

BaBpoAoyiag.

H reAikn BaBponoyia
KABe unoywn@IioTnTas Siapop@liverail

Kara ano tnv Kpitikn Enitponn

Kal kara ano 1o LuvespIako KoIvo.

PH|[ |CUS

Pharma & Health Communication in Focus

Looking at healthcare
In a whole new way

We do what we do because we genuinely want to make o
difference — o our clients’ brands and, in tumn, 1o the impact
those brands can have on healthcare and society as a whole.,

14, Tzater Sir., 118 54, Athens | 1 +30 210 3450484 | e: info@phoacus.gr | w: www.phocus.gr
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e To EM\nviké @ dppuako pnopei va KaAlyel

dpeoa 10 70% twv avaykwy tng
MPOATOBAGMIAZ NEPIBAAWHE kal 10
50% twv avaykmy tng
NOZOKOMEIAKHEZ NEPIGAAWHE

e H avdadelgn kat othpt€n tou EMnvikoU
®apudkou eivat EBNIKH
MPOTEPAIOTHTA, pe pia EBNIKH

MOAITIKH ®APMAKOY kat pe KINHTPA

o€ Natpoug & ®appakonolouq

Me autdv tov 1péno pnopoupe va

nNeTUXOUE:

e MEIQZH o1 dokoneg eloaywyég
akpLBwv papudkwy

¢ MEPIOPIZMO tou eMeippatog oto
1oo{Uylo EUNOPLKWYV GUVAAaYWY oTa
Qapuaka

e EZ0IKONOMHZH népwv yla ta
Kawvotépa GAappaKa nou nNPayuatika
xpealépaote

EAANVIKO @

Ddpuako

AnoteAeopatikd | Aogpalgg | Mpoattd

yla tnhv X

KOINQNIA

To EMinviké @dppako eivat:

o AMOTEAEZMATIKO kat AL®AAEE yuati
niotonoteital and t1oug GNHAVIIKOTEPOUG
OpyaviopoUg @appdkou Naykoopiwg

¢ MIOIOTIKO yiati napdyetat o eAAnVIKG
gpyootdaoia nou akoAouBoulv auotnpd ta
61eBvn npotuna diaopdiiong nodtntag

* AIEOBNQZ ANAINQPIZMENO yati
ekatoppUpla acBeveig oe NepLloodTEPES
and 85 xwpeg 1o epniatedovral
KaBnpepva

¢ [IPOZITO yia tov'EMnva acBevh yuati
HELDVEL TO KOATOG CUPHETOXNG TWV
acQaMopévwy

e
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ANAITYZH

¢ [apdyetal oe 27 unepolyxpova eEMnVIKE
EPIOZTAZIA

e Ennpeddel ndvw ano 53.000 6EXEIX
EPFAZIAL

e Katéxel tnv 2n OEZH XTIX EZAMMEX
g EAG6ag
e E€dyetal o 85 XOPEX

e [la k4B €1.000 dandvng o AEN
ENIZXYETAI kata €3.420

® YupBAAeL ouvoAika e €2,8 §1o. 10 xpovo
oto AEN

e H EM\nvikn @appakoBlopnxavia
enevoUel €30 ekart. etnoiwg o 80
EPEYNHTIKA MPOMPAMMATA, éxovtag
npaypatonothogl CUVOAIKES
EMENAYZEIZ €800 ekar.
v teAeutaia 10etia

MANEAAHNIA
ENQrH
DAPMAKOBIOMHXANIAL

To npo®piA TNG EAANVIKAG
(papuakopfiopnxaviag

H oUyxpovn eAANVIKA papHakoBiopnxavia eidIKeUeTal oTnv avdanTtuén Kai
napaywyn ENWVUHWY YEVOCHHUWY KAl NPWTOTUNWY PpApHAKwWY ApIioTNG NoidTNTAG.

of

Eykatraotaocsig Ensvbooei . . ;
, : , +€800 eKat. o€ mAyla Kal EpEVVa 0TNV mEPiodo
+ 29 UMTEPOUYXPOVEG MOVASEG TTAPAYWYNG ME TN 2005-2014
Xrion Tevooyiag aixurc kat eGeAtypéviv « €30 kat. KGO Xpovo o 80 mpoypaupata R&D
CUOCTNHATWVY TTOLOTIKOU ENEyXOU. 1
. AnacyoAnon
Edaywyéc , , , , +11.000 epyalopevol,
+ AVTaywvIoTIKI) TTapouaia o€ OAeG TIG xwpeg Tng E.E. D e I e e
Kat GUVOAIKA O€ 85 XWPEG. ) . ,
. , . , . TuRpata R&D (60% tov kKAaSov),
« ENeyyol Kau eyKpioelg and dekadeg opyavicpoug R e R e
(PapHAKou. )

+To pdppako deutepo o€ onpacia e§aywyipo Sl E T O G B

TIPOIOV TNG XWpag yia 1o 2019.

Topeic Spactnplomoinong

r + Avamtuén Kot mapaywyr YEVOGH AWV IE EUTTOPIKN

. . . ovopaocia (branded generics)
Avantuén kat KaToXUPwWaon TEXVOyvwaoiag

« 100+ 81€0v) Sim\wpata vpeoitexviag
« EpEuvNTIKEG GUVEPYOTIEC UE POPEIC Ao TNV
EN\ada kat 1o e§wtepIko.

+ Avamtuén mpoiovTwv PAPUAKOTEXVIKIG KAVOTOMIAG IE
uPnAn mpootiBépevn adia

— NE€G PapUOAKOTEXVIKEG HOPPEG

- Juvbuacpoi pappakwv

- Tpomormoinuéva cuoTHpATA XOPRYNONG
— Aigpelivnon vEwv evOEi§ewv o€ UPIOTANEVEG HPATTIKEG 1

O1 SuvatoTnNTEG TNG EAANVIKING MAapaywyng

KaAvyn @appakevtikwv avaykwv : H eAAnviki @appakofiopnyavia KAAOTTEL OpEPA OXESOV TO 25% TN ayopdg evw €XeL
Suvarotnta KAAuPNng Tou 60% TWV PAPHAKEVTIKWVY AVAYKWV TG TPwToBadpiag mepiBaAyng Kat Tov 50% TN VOOOKOELOKNG,
L€ TTOLOTIKA AGPAAN KAl OIKOVOUIKWG TIPOGITA (PAPHAKA.

ZuyKpAaTtnon e PpappHakevTIKnG Samavng : H adikaiohéyntn xprion akpifwv el0ayopEVWV @apUAaKwy Ta oroia pmopoulv va
nmapayxBoulv otn xwpa amd eEAANVIKEG pappakoBlopnxavieg og XapnAég TIHEG, CUVIOTA amapASEKTN OIKOVOIKN alpoppayia mou
ouveyi{eTal akoun Kat oripePa Kat n omoia odnyei otnv avaitia empdapuvon twv AcQaMoTikwv Tapeiwv Kat 6tnv avénon g
OUHETOXNG TWV a0Bevwv. AVTIOETWG, TA OIKOVOUIKA ENANVIKA @dppaka amoteAoUv BepameuTikd 10oSUvapeg ala
OIKOVOMIKOTEPEC EMAOYEC Y1 TO GUOTN A VYEIOG KAl TOUG aoOevEic.

Zuveiopopa otnv EOvikn Owkovopia : Na kabe 1 eupw mou Samavaral o€ ENAnVIKO @appako, To AEMN evioyvetat kata 3,42
EVPW EVW N OLVEIGPOPA TNG ENANVIKIC appakoBlopnyaviag oto AEN ektipdral ota 2,8 S10. evpw. Emiong, o1 e§aywyég
EMANVIKWV QAPHAKWY BEATIHVOUV TNV EIKOVA TOU -0TAOEPA ENAEINPATIKOV-EUTTOPLKOV 1IGO{UYIOU PAPUAKWV.

["MANEAAHNIA
ENQIH
D APMAKOBIOMHXANIAL
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TO OUVEDpLO

01 Kapndvies nou exouv NpokpIBEei atnv TEAIKA (pAgn avd Kkarnyopia eivat:

##x Kapnavia Mpoidvtwv MHZYDA

NMPOION @—@® SALONPAS ETAIPEIA @&—@® BIAN
MPOION @&—® CARBOSYLANE ETAIPEIA @&—® ®OAPMAZEPB-LILLY

##x Kapmnavia Mpoidvtwv Avto-ppovrtidag

MPOION @—® ALTION ETAIPEIA @&—@® BIAN
NMPOION @—® YOTUEL ETAIPEIA @&—® OAPMAXZEPB-LILLY

##x Kapnavia Wnoaknig Emkowvwviag

MPOION @—® LET’S MAnN ETAIPEIA @&—® AENORASIS
MPOION @—® NOVALAC ETAIPEIA @&—@® BIAN

##x Kapnavia 'Qpipov Mpoidvrog i opasdag Mpoioviwv

NPOION @&—@® STELARA ETAIPEIA @—@® JANSSEN
NMPOION @—@® AVASTIN ETAIPEIA @&—@® ROCHE

##x Kapmnavia Mpoypapparog YrnootnpiEng Acdevwv

Xpnowpomouote to eventora anoé to smartphone & EvaigBntomnoinong Kowvoo

1 to tablet cag yLa:
MPOrPAMMA @—@ BHMA MMPOXTA  ETAIPEIA @—® NOVARTIS
MPOrPAMMA @—@ ENA MONAAIKO ETAIPE/A @—® SANOFI

MOAHAATO...
ArQNQN ZOHZz

* va evnpepwBeite yia to mpdypauua s NHEPAS

PH[Icus

* val UTTOBAAAETE TaA EPWTAUATA OAG OTOUG OUANTES KAl val
MolpaoTteite TG 1O€eg oag

* VOl OUVOUILANOETE IE TOUG EYYEYPAMMEVOUG CUVESPOUG YEow chat ’e Kapmnavia Néou Mpoiévtog
* VO CUUMETACYXETE otnV Wnowopia twv Aploteiwy
MPOION @—® TRULICITY ETAIPEIA @&—® ®OAPMAZEPB-LILLY

MPOION @—® XELJANZ ETAIPEIA @&—® PFIZER

* va Bpeite TANPOWYOPIES YIa TOUG OMIANTES KAL TOUG XOPNYOUS
* va Ocelte TS pwToypapieg Tou cuvedpiou

* va a€loAOYAOETE TO CUVEDPLO KA TOUG OULANTEG

143



BIAN

4. BIAN. © BIANE=..

UET

Av tovag, SALONPAS®!

Auvapiko Kowo, OAPMAKEIA Salonpas
nAwiog 25 — 45 gTwv
OL pikol movol, wg amotéAeopa
MLKPOTPOUUOTIOUWY 1

svaloOnolwv, anotelel £vlelén
¢ Spaotiplag {wng Toug.

Z0véeon g
Katnyopiog pue véoug

KOTAVOAWTEG & VEEG
XprioeLg ~—
Marketing
Approach
| N
|I|| ’J

,
P NwAnoswv kata 10,9%
P MepiSiou ayopdc o2

1 Alavoung

Juvdualovtog to mnemonic device
«Av rtova, SALONPAS®»

ME TN MOVASIKOTNTA TOU KWLKOU
10 Plasters, Snuloupynoape vav
«MUIAE WKeaVO» yLa to brand.

BRAND

Anpovpyia .
Avantuén Néa Aoewv i O)‘E,q
Brand Kaumavia oE KaBnpepwa e nAwieg

npoBAfpata

(s )
L APIXTEIA

Kapmnavia Mpoioviwv MH.ZY.QA. = ccpeo

Mo TouG HKpoUG, KaBnEPLVOUG TTOVOUG, UTTAPXEL TO ULKPO EpAactpo SALONPAS®, ue avaladpn,
lifestyle Stdotaon, pakpLd ano tn cuvnBOLoHEVN «PAPUOKEUTIK ELKOVAL.
To LKPO TOU HEYEDOG EMTPEMEL TNV AIMOAUTA ECTLLOHEVH OLVTLLETWITLON OLKOMN KO \\'I..
TOU TILO MTILOU MUTKOU I apBpLtikol movou. — f 4

To Yroupyeio Yyeiag kat Mpovolag kat o EBvikdg Opyaviopdg apudkwy cuviotouv: AIABAITE NMPOZEKTIKA TIZ OAHTIEEZ XPHZHE YMBOYAEYTEITE TON MATPO'H TO ®APMAKOMOIO ZAS.

AvtevSeikvutal: e dropa pe untepevatoOnoia ota 6oMKUAKE. S& avolXTd tpavpata Kot o€ epeBlopévo Séppa. Katd to mpwto Kat To Tpito Tpipnvo tnhg Kunong Kot katd t Sidpketa tou OnAacpou.

Anauteital Slaitepn mpocoxn oe dTtopa mou AapBAVOUY AVTUTNKTIKA-AVTIOPOUBWTIKA PAPHOKI KL E LOTOPLKO YOOTPEVTEPLKOU EAKOUG, NIATIKIG SUCAELTOUPYLAG 1} VEDPLKAG OAVETIAPKELOG.

Karnyopia MHZY®A

Na buonedia kel polorwpa
Carlhncviana
WUl MU YU I

Evrpyls dvbponns = opefmdvn

Karnyopia MHZY®A

ATII-8d3Z0NdUd
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ALTION

Itnpilel tn pépa cou.

Awatpodrig otnv EAAnvVikA Ayopd

Creating a brand from scratch!

..Make Things Happen

Anpovpyia VALKWV
EMKOWWViaG Baolopéva ota
TPOLOVTa «PAPOUCH, LIE OKOTIO
TNV enwvupn {Atnor toug.

Emtidoyn kovaAlwy
emkowvwviog SKU

ZTOXEVMEVEG EMEVOUOELG

oe KOLs 4 sldikotAtwv

& mpofoAn tng oslpag ALTION
Kids oe Mawdlatpika latpeia.

...I"natt ALTION®;

v KAwikég Meléteg

v' Meléteg Ztabepdtntag

v ®W\kég Socoloyieg

v Kovotopeg GapaKkoTEXVIKEG LOPdES
v Mpodiaypadég apaywyrg apudkwy

Etcaywyn Néag Zelpdg ZUpMANpWHATWVY

L

v Metuxnpuévo AavodpLopa

v Anuloupyia Brand Awareness

v’ Itoxeupévn Stavopn oe
dappokeia & papuoakamodnkeg
0AOKANPNG TNG ETUKPATELAG

loxupn napoucia ctoug KOLs
& oTpatnyikn dlavopr os
dapuakeia.

Direct Atavopn) >50%
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APIITEIA

Kaumnavia Npoidviwv Autodpovtidag ﬁeem

Na pnv yivetat unépBaon Tng CUVICTWHEVNG NHEPAOLAG §60NG. Ta cupMANpWHaTa Slatpodrig SEV IPETEL VAL XPNOLUOTIOLOUVTAL WG UTIOKATAOTATO Hiag tooppornpévng Siattag. To mpoidv autd Sev mpoopiletat yia tnv tpdAnn,

aywyn f Beparneia avBpwrvng vOoou. SUPBOUAEUTELTE TOV yLOTPO GOG av i0TE €ykuog, BnNAAdleTe, BPiokeaTe UTO GUPUAKEVTIKA Aywyr A QVTLHETWTIlETE TPOPAApaTA UYEiag.
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Xdpioe éva xapoyeAo,
xdpioe autonenoiénon!

Kanoles Qopés, va xap6yeNo apKel Yia va Yepioeis Kanoiov autonenoionan.
AvéBaoe ato Instagram profile gou pia selfie e To nio Adunepd, AUBSPHNTO XAHGYEAS GoU,
#almazois & #YOTUELGH Seife ka1 £00 T OTAPIER OOV OIS YUVaIKES
110U aYwViZoVTal EVAVTI OTOV KapKIVO ToU HasTo.
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AENORASIS

N Novalac

OMokAnpwpéveg AUOELG ot Bpedikn Slatpodn

AENORASIS 5-STEP Digital Campaign

Intuition in Healthcare

1 e 2TOXO2

ﬁ 2 . Avamrtuén ota
'E]' THINPREP PAP TEST - EZEAITMENH MEOOAOX MPOAHMNTIKOY EAEFXOY « KOINO vz Social Media Channels
\ Brand Awareness

luvaikeg 25-45 Twv Engagement

D LET’S PAP APP - H NPOQTH EAAHNIKH EOAPMOTH FlA THN YTEIA THZ TYNAIKAZ Katotkot EAAGSaC
KatavaAwtég BIO
loveig pe madia 0-3
Mntépeg pe madia 0-3 3 o EPTAAEIA
EykupovoUoEeC

©) VR PROJECT - 35.000 VIDEO VIEWS

® 2
Ti® 0 e
Posts & Ads
Banner Ads
AIAAPAZITIKA MA©OHMATA
MPOAHWH TOY KAPKINOY 973.000 4 KPI Newsletters
TPAXHAQOY MHTPAY UNIQUE USERS ° S o~ n
o DA <
ENOTHTA IATPEIA

3.100.00
IMPRESSIONS n

9.000 90.000 Engaged Users ' I

. Videos
NEW USERS PER WEEK 9.000 New Page Likes

BPEX TA IATPEIA KONTA >OY
ME MIA KINHZH

BIBAIO©HKH
AIATPOOH-TYMNAZTIKH-AIZ©HTIKH-
MPOETOIMAXIA TEXT MATl

o O O O

25.000.000 Impressions Posts, Ads & Stories
15.000+ H rgagy EXds) Eosipery 650.000 380.000 Video Views 5
APP DOWNLOADS W £ M T Yalhc: SOCIAL ACTIONS « AMOTEAEZMATA
50% Impressions
340+ ¢ &‘ +
AZIOAOFHSH PLAY g{.g; AQPEAN INYNAIKOAOTIKEX n
- EZETAXEIX

—— — o

+30% Engagement m @ +80% Video Views

‘_'%!i @ 2019

& APIITEIA

Kapndvia Wndraxng Emkowwvias 2 cemen

SHMANTIKH SHMEIQZH: To pntpwko yaha eivat n kataAAnAdtepn tpodr yia ta Bpédn. H owaotn Statpodr tng Untépag eivat avaykaia yla tn dtatripnan tou OnAacpol. Av o pntplkog OnAacpog dev
ebappoletal, Ba npénet va xpnotponotnBei §évo ydha cUpdwva pe tatpikr cUPBOUAR. Mn katdAAnAn mapaokeun Tou £Evou YAAaKTog Wtopet va o8nyroeL tnv vyeia tou Bpédoug oe kivbuvo.

Karnyopia Yngiakns Enikoivwvias Karnyopia Yngiakns Enikoivwvias
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NOVARTIS

BApa MnpooTtd

*€IKOVIKGS aoBevhs

Aurés ol nAnpogopies npoopilovral yia yevikh NANPOGEPNCN Kal EVRPEPWON TOu KOoIVOU
Kal o€ Kapia nepintwon Sev unopoly va avrikaraothoouv Th cupBouli 1aTpol
i GMou appodiou enayyeAuartia uyeias

MNa nepioodtepes NANPoOPopies EVRPEPDTOU

www.vimabrosta.gr
ka1 ZHXE tn {wn nou cou AZIZEl!
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1. Calin A, Taurog JD , Ankylosing Spondylitis, Chapter 3 https://pdfs.sel
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lavouq piou 2020) 2. Martindale J, Smith J, Sutton CJ, Grennan D, Goodacre

Disease and psychological status in losing spondyliti
3. Vibeke S, Jasvinder AS. Evaluation and Management of

aon:

, Goodacre JA.
eul logy 2006;45(10):1288-93.
the Patient With Suspected Inflam- 2
matory Spine Disease. MayoClin Proc. 2017;92(4):555-564 4. Barkham N, Kong KO, Tennant é
d) NOVARTIS e mv ayisa ms Enemy ) EMNEMY A, Fraser A, Hensor E, Keenan AM, Emery P. The unmet need for anti-tumour necrosis factor &
“ (anti-TNF) therapy in ankylosing spondylitis. Rheumatology 2005; 44(10):1277-81 &

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn
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AVTWVNS ZpoITeEpP

O Avtwvng 2poitep yevvniBnke tov ZemtepPplo tou 1974 otnv ABriva. Eivalr anodoltog tng ZXoAng
AvaBpitwy, Kal TeAelddolTog Tou TPAUatog EAAnvikou TMoArtiopow, tou lMaveruotnuiov Matpwv.
OpAel AyyAika Kat Meppavika. Eival mavtpepévog kal atepas Suo atdlwy.

Zekivnoe tn otadiodpopia Tou oTn dnuocloypadia amd tnv edpnuepida Amoyesvpartivry, To 1993.
MapdAAnAa cuvepydobnke pe TNV olkovopikn epnuepida looTiyia, arAd kat pe ieplodika (Status, klik,
Crash, Avantage, Know Whow, Forum, meplodiké tng Euvpwmaikng Emtporrng otnv EAAGSQ).
MapakoAolBnoe cepivapla Emikowvwviac kat Néwv Texvoloyuwv ota Méoa Evnuépwong otnv Abriva
Kal TIG Bpu&eAec.

To 2006 avelaPe apxlouvtdktng otnv edpnuepida MpwTto O¢ua. To 2008 Eekivnoe mapdAAnAa tn
ouvepyaocia Tou pe Tov TnAeomTikd otabuo Alpha TV, apxikd wg OXOAIAOTAG Kal OTn CLVEXEID WG
TIAPOLCLACTAG TOL KeVTPIKOL deATiou e1droewv. ESw Kal Tpia xpovia, To deATio eidroewv tou Alpha,
TIAPAMEVEL TO TIPWTO o€ TNAeBEaDN SeATIO TNG XWPAC.

21n SIApKeEIQ AUTHG TNG TNAEOTITIKAG TopPEiag, KAALYE €€l EKAOYIKEG QAVAPETPNOEIG PE EKAOYIKEG
EKTIOUTIEG KAl CUPMETEIXE OE TEOOEPA VTIUTIEIT TIOAITIKWV apXnywv. Meoa amod tnv €KMot €peuvag
Autoyia, €xel Ta&OEPeL oe CWVEC TIOAEUOU, €XEL KATATIIAOTEL e OAA TA PEYAAQ KOWVWVIKA BEpata Kal
€XEL TIAPOLOLACEL CUVEVTEDEELG UE TIPOCWTIIKOTNTEG ATIO TOV TIOAITIKO KAl ETIKEIPNMATIKO KOGHO.

To 2016, ¢peuva Tou Reuters kal Tou MNaverotnuiouv TG O&Popdng avedelfe To SeATIO €1dr0EWV TOL
Alpha, Tnv mpwtn Kal Kopla mnyn evnuépwong tTwv EAMvwv tnAebeatwv, avdpeoca oe OAa Ta
NAEKTPOVIKA Kal €vtuma peoa. To 2017, o Avtwvng Zpottep BpaPevbnke pe o BpaPeio MnoTon, to
kopudaio dnuocioypadiko Bpafeio TNG XwWPAG.

DIGITAL EMBRACEMENT () 5ocins Kovrozapsuns

evvnBnke to 1972 otnv ABriva. Emotrpovag MoAtikng kat Aloiknong Ymnpeowwv Yyeiag (MSc/
GAM I FICATI 0 N University of Birmingham) kait Awoiknong Emixelprioewv (MBA/ ALBA). TMtuxiovxoqg Mabnpatikwyv

(Maveruotnpio lwavvivwv).

‘Exel epyaotei, wg emotnuovikog ouvepydtng tou [lMaykoopiov Opyaviopol Yyeiag (Evpwraikd

Mapatnpentiplo Zvotnudtwy Yyeiag), kat Tou Epyaotnpiov Opydvwong & A§loAdynong Ymnpeolwv
P HYG ITAL EXP E RI E N CE Yyeiag touv Turiuatog NoonAeuTikAg Tou lMNaveriotnuiov ABnvwv.

AleTENEOE:!

Ynevbuvog Epeuvviv tou Tunpatog Owkovopikwyv Yyeiag tou IOBE, amd to 1999 wg to 2004.
CH ATBOT Avtinpdedpoc Tou EBvikoy Opyaviopol Pappdkwy (E.0.®.) and to 2004 péxpt To DePpoudplo 2008

kal MNpoedpog Tou E.O.®. amd 1o 2008 wg 10 ZemtéuPplo Tou 2009. AlolknTtAg TNS 1NG YYEIOVOUIKNG

Mepidpépelag AtTikng and tov OktwPplo 2012 €wg Tov Alyouoto 2014. MevikdG ypauUATEAG TOU

Yroupyeiov Yyeiag arnd tov Avyouoto 2014 péxpl To @ePfpoudplo 2015. ZOPPBOUVAOG TIOAITIKNAG Kal

CAPABI LITY BU I LD I N G Sloiknong vnpeolwv vyeiag péxpl Tov lovALo Tou 2019.
‘Exel ekmpoowrtioel tTnv EAAASa oe Siebveic opyaviopolG Kal ETUTPOTEG, OMWG TO AIOIKNTIKO
2upPolAlo Tou Euvpwrdikod Opyaviopold ®dappdkwv (EMA), To ZuppovAlo ™G Euvpwrnng, To

®appakeuTikd Oépouy, Tov lMaykdopio Opyaviopo Yyeiag (MOY) kat tov Opyaviopd OIKOVOUIKAG
2uvepyaoiag kat Avamntuéng (OOZA).

211 1069373 | info@get2work.eu | www.get2work.eu

153




e
L %@%
HJ[ EL[@JFFQ TUVESpPIO

MappakeuTIKoL

,J

1

OUVTOVIOTES-

Management OUVTOVIOTES-
OPIANTES

Mdkns Nanaragidapxns

O Makng Mamata&idpxng Slabetel eptmelpia 23 €Twv 0T0 GAPHAKEVLTIKO KAAdO0. Evtdxbnke oto
duvapikd tng Janssen-Cilag EAAadog to 2000, 6rou avelaPe BEoelg avénuévng eubovng OmMwg Tou
Business Unit Director kat Tou Marketing & Sales Director. To 2010 petakivbnke otn 6éon tou
AleuBivovTog ZuuPBolAou tng Janssen Poupaviag, émou napdAAnia Sietéleoe Mpodedpog Tou EBvikoL
2uvbeapou OappakeuTikwy Emixelpricewv (ARPIM). Amté to 2013 karteixe ) 6€on tou National Director,
Systems of Care, otn Janssen Pharmaceuticals Inc. otig HIMA.

O k. Manata§idpxng amnod 1o t€A0G Tou 2015 pexpt To AekepPplo tov 2019, dietéleoe AlevBOvwv
20pPBouAog NG Janssen Tou opidou Johnson & Johnson, yia EAAGSa, Kompo kal MdAta. Emniong anod
10 2017 eival Mpodedpog Tou PhRMA Innovation Forum (PIF) kat mapdAAnAa Chairman oto Pharma
Committee Tou EAAnvo-Apepikavikod Eprmopikov EmmpeAntnpiov (AMCHAM). Katéxel mtuyio
QappakeuTIKAG, METATITUXIOKEG Kal AIGOKTOPIKEG OTIOLOEC oTIC PapUaKeLTIKEG EmioTrueg, eival &g
katoxog MBA oe Marketing Management.

YwTthpns Bavblpos

O ZwtApng Bavdwpog eival Senior Lecturer (AvanAnpwtig Kabnyntrig) ota olkovouika tng vyeiag
oto King’s College London kat Adjunct Associate Professor oto Harvard University. Eival Katoxoqg
S1dakTopikoL arod 1o LSE, omou peTenelta epyactnke wg research fellow.

2Ta gpeuvnTiKA Tou evlladépovta CuUTEPIAAUPBAvVOVTAL TA OIKOVOUIKA TNG uyeiag kair n
ouuTIEPIDOPIKN ETIIOTAUN. MO CUYKEKPIUEVA, N €PELVA TOU ETUKEVIPWVETAL GTOV AVIAYWVIOUO, TNV
TIWoAdynon Kat TNV pLBYLIoN TNG ayopds PAPUAKWY Kal TNV eMIOPACN TWV OIKOVOUIKWY CLUVONKWV Kal
NG afeBaidTnTag mdvw otnv vyeia Kal TG cuuTepldpopeG vyeiag. Ot Epeuveg Tou dnuoacievovTtal oe
O1ebvn emotnuovikad Teplodikd, cuumepdayBavopevwy twv Risk Analysis, Health Affairs, Social

Science & Medicine, American Journal of Public Health, Experimental Economics, Health Economics KATT.

‘Exel die€ayel €pevva, peta&v aAAwv, yia tov MNaykoopio Opyavioud Yyeiag, to NHS, to Eupwraiko
KolwvoBouAlo, Tnv Evpwraikr Emutporn KA. O Ap. Bavéwpog €xel d1dda&el ota Harvard University,
King’s College London, LSE, Brunel University, Sorbonne-Cité kai Tata Institute of Social Sciences.

Inupos Adegavbparos

O Znupog Ahe€avdpdaTog eivarl etiikedaAng TnG cupPouAeuTikng dlevBuvong tng IQVIA otnv EAAGSQ.
21a m\aiola Tov poAoUL Tou, eival LTeBLVOG yia Ta CUPPBOVAEUTIKA €pya TNG £TALPEIOG TTIOL OXETICOVTaL
pe TNV otpatnylkr, ta advanced analytics, TG €peuveg ayopdg, KabBwg kat tnv agloAdynon
TeXvoAoylwv vyeiag. Eival emiong pelog tng doikntikig opddag tng IQVIA otnv EAAGSa. lMpotou
evtayBei otnv IQVIA, ftav Senior Manager otnv cuuBoUAELTIKN eTalpeia Accenture kat brtevBuvog yla
TO TUAMa Twv Mpoidvtwv otnv EAAGSa.

Katd tnv didpkela tng 15eTo0G CUPPBOUAEVTIKAG EUTIELRIAG TOU, €XEL LTIOOTNPIEEL PEPIKEG ATIO TIG
peyaAUTepeG TOAVEBVIKEG eTalpeieq otnv EANASa Kal Tnv avatoAikr) Evpwrin oe B€pata otpatnyikng,
avadlopydvwong, PndLakov JETACXNHATIOHOU Kal GAPPAKEVTIKNG MOAITIKAG. O K. AAe€avdpdaTtog eival
KATOXOG METATTUXIOKOD TiTAou otnv Odloiknon Ttwv ermxelprioewv (MBA) amd 1o OIKOVOUIKO
Maverotrpio ABnvwy, petarntuxiakol (MSc) ota nmAnpodoplakd cuatruata arnoé to London School of
Economics, kabwg kal mpomtuxlakoL (BSc) otnv mAnpodopikr and 1o Olkovopikd MavemioTiplo
ABnvwv.

OPIANTES

Kworas EuBupiénounos

Konstantinos is the Chairman of the Board of Synaffix BV and of Biop0ble SA, as well as a member of
the Board of Directors of Metis Precision Medicine SB Srl. He is also the founder and Managing
Director of PLUS Life Sciences Consulting Sarl, a private Swiss company, which provides strategic
advice and management support to Life Sciences VCs and pharma/biotech companies.

Over his international career of 30 years in big pharma, biotech and VC-backed companies,
Konstantinos has acquired hands-on experience that covers the entire range of activities spanning
research through to clinical development, registration and product launch, applied in most major
therapeutic areas as well as in drug delivery and diagnostics/medical devices. Most recently, he was
the Chairman of Eporgen, the CEO of Funxional Therapeutics, an advisor to Index Ventures and the
CSO and Head of R&D of Eurand. Earlier appointments include positions within Marketing & Sales in
Serono, within R&D in Glaxo/Glaxo Welcome and Farmitalia- Carlo Erba, and also academic positions
at the Universities of Strasbourg and Padua.

Konstantinos graduated in Pharmacy from the University of Athens and holds a PhD in
Pharmacokinetics and MSc degrees in Pharmacology and in Industrial Pharmacy from the University
of Strasbourg, and an MBA from the London Business School.

OAupnios Nanasénpnrpiou

O OAvpruog Mamadnuntpiov katexel tn B€on tou MNevikov AlevBuvtry otn Novo Nordisk EANGG, Ta
TeAevtaia 14 xpovia. Apxioe tnv otadlodpopia Tou OTO XWPO Tou ¢apudkov To 1990, cav
ETIOTNPOVIKOG ouvepydtng otnv etawpeia Wyeth, pe €6pa tn ©eocoalovikn. Aiyoug priveg apyotepa
peTakivninke otnv Schering AG Berlin, iou orjpepa €xel anoppodnBei anod tnv etaipeia Bayer. Ekei
gixe 6ladopes appodlOTNTEG WG ETIOTNHOVIKOG CLVEPYATNG APXIKA, KAl WG UTIELBUVOG KAVOVIOTIKWV
uTtoBEcewV Kal LTIELBLVOG TIPOIOVTWY APYOTEPQ, YEYOVOG TIOU ToV 0drynoe va petadepel Tnv £6pa
Tou atnv Abrva.

210 Suvapikd t™ng Novo Nordisk EANAG evidxBnke wg €MIOTNPOVIKOG ouvepydtng to 1994, adou
peTOiKNoe atn O®ecoalovikn yla MPOCWTIIKOUG Adyouc. Qotdoo 6 xpodvia apyotepa emaviibe otnv
ABrva adoL petakivrbnke oto TuRpa marketing touv diapritn. Avélafe tn yevikr SievBuvon tng Novo
Nordisk tov Aekeppplo Touv 2005. ‘Exel SiateAeoel pEAOG Tou SlolknTIKoL cupBouAiou Tou ZDEE oTig
BL0 TIPONYOULLEVEG TPLETIEG eVw amo Tov MdpTio tou 2018 Bpioketal otn B€on Tou poédpou Tou ZDEE.

O OAUpumiog lNamadnuntpiov eival amoédolitoc TNG FepUAVIKAG ZXOANC ©Oeooalovikng Kal Tou
Tunpatog Xnueiag Touv AplototeAelou lMaveriotriuiov @ecoalovikng. ‘Exel mapakoAlouBrioel To Young
Manager’s Program oto INSEAD evw piAd tnv AyyAikn kKat Fepuavikn yaAwooa. evvriBnke 1o 1964
otnv Katepivn. Eival mavtpepévog kal €xel 2 maidld otnv nAtkia Twv 18 kat 17 €Twv.
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Bedbwpos TpUpwv

O Oeddwpog Tpudwv yevvrBnke otn MuTiAnvn AéaPBou. Antodoitnoe amnod to KoAréyilo ABnvwv kat
ornoudaoce Owovopika kat Aoiknon Emixelprioewv oto MNaverotruio Tou Southampton, otnv AyyAia.
2UVEXIOE TIG PETATMTUXIAKEG omoudeg Tou otn Aloiknon Emixelpriocewv, oto lMavermiotiuio tou City,
London Business School.

Ao 1o 1992 £wg Kat onpepa eival Avtinmpoedpog kat ZuvdlevBovwy ocLpBouvAog Tou Opidouv ELPEN. O
‘Ouihog g ELPEN anoteAeital anod Tig etaipeieg ELPEN A.E. ®apuakeuTikn Blopnxavia, ENOPAZIZ
A.E. ®appakeutiki & latpikd YAIKA - Mnxavruata kat WINMEDICA A.E. ®appakeuTtikr. ‘EkAeloe TO
2017 pe KOKAO gpyaciwv 194.000.000€, €xovrag oto duvapiko tou Tdvw amnd 1000 epyalopévoug.
Katéxel Hyetikn B€on otnv ayopd Tou pappdkou, e€ayel oe 60 xWPEeG Kal €XeL TO YEYAAUTEPO IOIWTIKO
EpeuvnTiko Kévtpo otnv EAAGSQ.

MapdAAnAa eival Mpoedpog Tng MavelAnviag Evwong ®appakoflopnyaviag (MED).

Mérpos ZPnNKAKNS

OUVTOVIOTES-
OpPIANTES

Mwpyos AAeBizonounos

O Metpog ZdnKaAkng yevvndnke otnv ABrva, kal ortovdace otnv latpikr ZxoAr ABnvwyv amno tnv omnoia
arnodoitnoe to 1985 pe «Aplota.

H emotnuovikn kat akadnuaikr Tou kKapEpa &ekivnoe otnv latpiky ABnvwv, Omou eknmovnoe Ttnv
dldaktopikn datpiPr) tou, cuvexiotnke ot HIMA wg Emikovpog Kabnyntrg otnv latpikr ZxoAr tou
Maveruotnpiov USUHS, Maryland, evw amno 1o 1995 eival otnv latpikr) ZxoAn tou EKIA.

Ano 6ekaetiag eival Kabnyntng-AlevBuvtng g Mpwtng MaboAoyikng MNpomaideuTtikng KAWVIKAG Kal
™G Movddag Pevpatoloyiag Tou EKIA oto Adikd Noookopeio, arjuepa de utinpetei oe Tpitn Onteia
w¢g Mpoedpog NG latpikig 2xoAng. ‘Exet dwateAeoel, peta&d AAwv Mpoedpog tnG EAANVIKAG
PevpatoAoyikng Etapiag kat pélog tng Evpwraikng ZupBouAeuTikng Emutpornnq yia tnv epeuva tng
Maykooplag Opyavwong Yyeiag. To TpwTOTUTIO €peuvnTIKO TOU €pyo  €xel LPNAN dledvn
avayvwplolpyotnta pe PIBAIOPETPIKOUG SEIKTEG TIOU TOV KATATAOOOLV OTO avwtePo 1% petafd twv
EANvwv latpwy, €xel 6e oupPdAAel otnv Katavonon tng maboyévelag kat otnv PeAtiwon 1ng
BePATIEVTIKNAG TIPOOEYYIOEWS TWV AUTOAVOCWY PEVHATIKWY VOONUATWV.

Xpnortos Oapapnnias

O Twpyog AAepilomovlog eival latpdg, amodédoltog Kal KAToxoG OSI8aKToplkol TiTAou, amd To
Maveruotrpo Erlangen-NupepBepyng, MNeppaviag, pe petartuxiako oto Marketing kal oto Business
Management, ané to Chartered Institute of Marketing (CIM) kat To London Business School (UK)
avtioTolxa.

Ao 1o 1995 €xel Slateeéoel OleLBLVTIKO OTEAEXOG Og TIOALEBVIKEG eTalpeiec oTo Xwpo Tou Medical,
Marketing & Sales otnv EAAAda kai 1o e€wtepikd (KCI, Nycomed/Takeda & Johnson & Johnson).

Metd tnv emiotpodr Tou To 2015 amnod tnv MNeppavia, 6o yia MOAAA xpovia ATav emKeDAARG OTo
peyahltepo Evpwraikd Xepoupylikd Eknaideutikd Kévipo tng Johnson & Johnson (ESI) oto
AuBoupyo, katexel T B€on tou MevikoL AlevBuvtr) otnv etaipeia AENORASIS S.A, piag duvapika
avartuooopevng EAANVIKNG dappakeuTikig etaipeiag (Ouihog EAMEN), pe apketeg Slakpioelg otnv
EAANvIKA ayopd. Eival péhog tng EED®AM yia tdvw amo 20 xpdvia Kal €xel dlateAéoel pENoG Tou A2
NG, yla dvo Bnteieg oto mapeAbov.

Jurate Svarcaite

BloAoyog, MSc «®povtida oto Zakxapwdn Awafnin», Mpoedpog tng MaveAirviag Opoorovdiag
2wpateiwv ZVAAOYwV ATopwyv pe Zakxapwdn Awapntn (M.0.2.2.A.2.AlA.), MNpodedpog Tou SZUANGYOU
Alapntikwyv N. Oeo/vikng <«AlNOX AHMHTPIOZ», AvamAnpwtng OpyavwTtikdg [pauuareag
EkteAeotiknig Npappateiag EBvikAG Zuvopoaotovdiag ATopwy pe Avarnpieg kat Xpovieg MNMabnoelg.

Anogoltog Tou lNavemnotnuiakol TpRuatog Bloloyiag tng 2xoAng Oetikwv Emotnuwv tou A.MM.0,
KATOXOG TOU peTamtuxlakou AmAwuatog Edikevong "®povtida oto Zakxapwdn AlaBATn" TG ZX0AAG
EnayyeApdatwv Yyeiag kat MNpovolag tou Ale€avdpelou TexvoAoyikoU [dplpatog ©Oecoalovikng.
Exknaideutnq dlaxeipiong Tou cakxapwdn Safrtn tomouv 1 kat 2 oe opddeg ekmaidevong xpovia
maoxoviwv amnd oakxapwdn Safntn tomouv 1 kal 2, ekMaAdeLTAG CUOKELWY LTIOOTNPLENG LYEIaC.
MéAog emioTnPOVIKAG opadag LAOTIOINONG EPELVNTIKWY PEAETWV. Anuocicvon mAnBwpag
ETILOTNHOVIKWV HEAETWV TIOL APOPOLV TO CaAKXaPwWdn OLaPATN, O EYKPITA LATPIKA TIEPLOSIKA Kal
QAVAKOLWVWOELG AUTWV oe SleBVI) CLVEDPLA. ZUPHETOXN O€ LATPLKA CLVEDSPLA.

As Director General, Ms Svarcaite is responsible for providing strategic direction and leadership while
managing the day to day operations of Association of the European Self-Medication Industry
(AESGP) and its ongoing relationships with its member associations, companies and other
stakeholders, as well as representing the self-medication industry in various International, European
and national forums. The Association of the European Self-Medication Industry (AESGP) represents
the manufacturers of non-prescription medicines, food supplements and self-care medical devices in
Europe, an area also referred to as consumer healthcare products.

Her previous work experience includes the Secretary General position at the Pharmaceutical Group
of the EU (PGEU), an umbrella organization representing community pharmacy in Europe, the head of
Pharmaceutical Care Department in a major pharmacy chain in Lithuania.

Ms. Svarcaite received her Master in Pharmacy degree from Kaunas University of Medicine, Kaunas,
Lithuania. She went on to earn her Master of Science degree in Pharmacy Practice from The School
of Pharmacy, University of London.
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OnpnTpns Mwpditns

Birgit graduated as Diplom-Betriebswirt & Diplome d'Etudes Supérieures Européennes de
Management in one of the first international management programs in Europe at ESB
Reutlingen/CESEM Reims. Her thesis was on the subject of “Global marketing and its consequences
for local marketing functions”, a topic that would keep her busy all the years until to today.

She started a classic FMCG marketing career at Colgate Palmolive in Hamburg and New York, then
at L'oréal in Paris, Karlsruhe and Dusseldorf, then joined Pfizer Pharma in Germany in 1992 as a
Marketing Manager OTC/Skincare. In 1996 she became Business Unit Director for OTC/Skincare at
Pfizer leading now a large pharmacy Field Force along with the marketing team. In 2000 after the
integration of the Warner Lambert Consumer Business into Pfizer Birgit led the new combined
business as the Managing Director of Pfizer Consumer Healthcare DE/A/CH until the business got
divested to J&J and Birgit got appointed General Manager OTC Central Eastern Europe/Russia and
moved to Prague, where she started to develop her passion for Emerging Markets.

In 2007 Birgit created the OTC Strategic Marketing Team for J&J Europe-Middle East- Africa, which
she led until 2011, when she got appointed Global VP Strategic Marketing OTC, leading Global
Franchises such as Nicorette, Imodium, Visine, Benylin, Olynth, Sudafed and others as well as the
overall EMEA regional OTC strategy deployment. Since 2019 she is VP Self Care EMEA and
Developed Markets and continues to lead the Global Smoking Cessation, Cough & Cold and
Digestive Health Franchises.

Birgit gained rich experiences in change management and organization design, in integration and
de-integration of companies and businesses and led various acquistions. Within J&J Consumer she
engages for diversity and female leadership and is appreciated for her focus on talent and people
development.

She is since 2009 in the Board of the AESGP, the European Selfcare Industry Association, based in
Brussels and since 2016 President of it. Birgit lives with her husband in Zirich, CH

KwoTtas ABavaodkns

evvnBnke to 1970 oto Mépapa tou Mepaid anoé yoveic mpooduyikg kataywyng. To 1989 elodyetal
otn @appakeuTikr oAl ABnvwy. Aokeital oto emndyyeApa tov Oappakotolod oto IPET kal ota
dappakeia Tou Nikohdouv Katoou kat touv 'NA «O Evayyehiopdg». To 1993 petafaivel pe vmtotpodia
Tou IKY oto lMaveruotiuio tng Parma Italiag kat aoyxoAeital pye €peuvva ota Aladepuika ZuoThuata
urto TNV emiPAedn Touv Kabnyntr Paolo Colombo. To 2003 amoktd Master oto Management Tou
Maveruotnuiov Hertfordshire AyyAiag, evi to 2017 yivetal évag amnd Toug TIPWTOUG ETIAYYEAUATIEG
vyeiag mou aroktouv Diploma oto Health & Wellness Coaching amné 1o Athens Coaching Institute.

H enayyeApatikr tou Kaplepa ekiva to 1996, avalapPavovtag wg Product Manager otn DEMO
AEBE, og nipoidévta Meooyelakng Avaipiag, Texvntol Nedpou kal AlyatoAoyiag. 2to TeEAog Tou 2000
avaAaupavel wg Product Manager otn Menarini Diagnostics, ota mpoiévta Aapntn, evw 1o 2002
npoayetal otn 6€on touv Business Unit Manager.

To 2011 nmpoohapPaverat and t BIANE= AE, apxikwg wg cvpBoulog Project Management, evw to
2012 avaAapPavel Business Unit Director otnv Buyatpikr etaipeia BIAN A.E.. To lovvio tou 2018
avaAlapBavel tn MNevikny AievBuvon g BIAN ALE., evw mapdAAnAa petexel weg Avtinmpoedpog ota A
Tou EDEX kal ZEMTEAE.

B8dvos NuKoudns

O Kwotag ABavaodkng, eival OwovopoAoyog Yyeiag, Epeuvvntig oto Turua MoAtikwy Anudoiag
Yyeiag, TnG ZxoAng Anuoaiag Yyeiag Tou MNMaveriotnuiov AuTIKG ATTIKNAG Kal Emiokentng Kabnyntng
Twv Olkovoplkwv NG Yyeiag otnv latpikn ZxoAn tou lMavemotnuiov Aevkwaoiag. Eidikedetal oe
{ntAuata Owovouikng Aglohoynong kat AElohoynong tng TexvoAoyiag Yyeiag, €xovrag dnpoaoievaoel
onuavtike apBpod diebvwv emotnuovikwv apbpwv Katl BiBAiwv oto CAtnua. Emiong, eival Mevikog
AlevBuvTng Tou Ivotitoutou Okovouikwy NG Yyeiag kat £xel Slateeael yia 0o Bnteieg Mpdedpog Tou
Research Review Committee tou Etriciouv Evpwmaikol Zuvedpiouv tng International Society for
Pharmacoeconomics and Outcomes Research (ISPOR).

O Oavog Aukoldng eival TTuxlo0XOC PaPPAKOTIOING, arodoltog NG PAPUAKEUTIKNAG ZXOAAG TOU
Aptototeleiov lMaverotnuiov Oecoalovikng. =ekivnoe tnv kapEpa tou 1o 1997 OTO TUAMA
nwAnocewv ™G Roche-Hellas kat to 2002 aveAaBe wg Junior Product Manager Eprex Hematology
otnv Janssen-Cilag. 'Eva xpovo apyodtepa tiporx0n oe Senior Product Manager Eprex Oncology.

To 2006 amoddoioe va KAvel aTpodr] TNV KAPLEPA TOL WG EAeVBEPOG emayyeApaTiag, e Tnv idpuon
ToL dappakeiov Tou oTo Ao AALPEWTIKAG OTIOL KAl AEITOLPYEL PE eTITUXIA pHEXPL onuepa. To Mdlo
Tov 2014 e€ehéyn Topedpxng dPappakoriolwy TNG AAUPEWTIKAG PE OKOTIO, OTOXO Kal épaua Tnv
ekmaidevon katr avapaduion Twv cuvaderdwv dappakomowwv oe Bepata Marketing, Merchandising
Kat Sales otov evaioBnTo Kal e€E6XWC AvVTAYWVIOTIKO XWPOo Tou clyxpovou DapaKeiov, opyavwvovTag
ETIOTNHOVIKEG NUEPISEG KAl CUPPETEXOVTAG WG OUIANTHG O€ ETUOTNHOVIKA CLUVESPLA TOL KAAdouU.

MapdAAnAa, cuvdpdpel Pe TIC YVWOEIC KAl TNV EUTELPIA TOU WG OLVEPYATNG Kal oOUBouAog oTo
oxedlaopo Kal TN Xapaén oTpatnylkng o€ CNUAVTIKO aplOpd GaPUAKEUTIKWY ETAIPELWDV TIOU ETIXEIPOUV
oto Xwpo Tou Dappakeiou.
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Karepiva Mkaykdakn

H Katepiva Nkaykdakn eival EmikowvwvioAdyog. Zekivnoe tnv atadlodpopia tng we WuxoAdyog Kal otn
ouvéxela atpadnke otov Topea g Emikowvwviag kat Twv Anuociwv Zxeoewv. AlOBETEL EEEIOIKEVUEVES
YVWoelg otov Topea tou Perception Management kat Brand Image Building kat ToAvetn] epmelpia
otnv Etalpikiy Emikowvwvia, wg uPpnAoRabuo oTéAeXog o TTOALEBVIKEG Kal EAANVIKEG €TAIPiEG KABWG
kalt Mn Kepdookorkeg Opyavwoelg kat Opyaviopoug.

EvoelkTiKd, OleTéNeoe yla entd Xpovia, AlevBovtpla Etaipikig Emikowvwviag otn VODAFONE kat yia
10 xpovia SlaxelpioTNKE TNV ETIIKOIVWVIAKI GTPATNYIKI OAwV Twv eTAlplwV Tou Opidou ANTENNA otnv
EANGSa Kal To eEWTEPIKO.

21n ouvexela avélaPe tn Oiebvr) erkowvwviakn kabodriynon tng ANMOZTOAHZ tng APXIEMIZKOMHZ
Kal ofuepa dpaoctnplomnoleital wg ZuuPouvlog Emikowvwviag kat Alaxeipiong ®rung oe etaipieg otnv
EANGSa kat tnv Kompo, kaBwg kat we Z0pBouvlog Alaxeipiong Eikovag oe mpoowra TnG TIOAITIKNG KAl
ETIUXEIPNUATIKAG OKNVAG Kal tTng Propnxaviag tng Wuxaywyiag. Tavtdxpova eival padlopwviK)
apaywyog, TNAEOTITIKA oxoAldoTtpla kat apbpoypddog oe TIOAITIKO website.

‘Exel ommouddacel Wuxoloyia kat akoAovBnoe petamtuxlakeg omoudeg atnv Kowvwvikry WuxoAoyia kat
Opyavwotakr WuxoAoyia oto London School of Economics and Political Science kal oto Perception
Management oto New York University.

Inupos PIAIWTNS
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Paris Panagiotidis

O k. Mdpng MavaywTtidng eivat emixelpnuaTiaq Tou ETIKEVIPWVETAL OTNV KALWVOTOHIA Kail otnv
olkodopunaon evog KAAUTEPOL AUPIO. ZEKIVNOE TNV ETAYYEAUATIKA TOU KAPlEPA avartdooovTag pia
OIKOYEVELQKI] ETIXEIPNON Ot €va group 5 etaipuv, KAAUTTovtag SladopeTIKEG Plopnyavieg OmMweg
Blopnxaviké E§omAlopo, Evepyela, B2B Consulting kat Touptopo.

Ta mpoidvTa Kal oL LTINPETIEG TOL group eEAyovTal o€ 5 Neipoug Kal oe TiepLooOTEPES aTtd 35 XWPEG.
H empovr) tou katd tn SUCKOAN OIKOVOMIKN katdotaon otnv EAAASa obriynoe atnv avamnrtuén twv
€EAywYIKWV dpaaTnPIOTATWY TWV ETAIPEIWV TOU, TIPOCGEAKUOVTAG TNV poooxrn Tou Alibaba Group, Tou
MEYOAAUTEPOL OMPIAOL NAEKTPOVIKOU €UTIOPIOL OTOV KOOUO, Tou eméle€e tnv Line Group yia tnv
EKTIPOOWTTINGT TOL OTNV €AANVIKN ayopd. ‘EKToTe n etaipia €xel mpoodepel Kopudaieg AVCEIG Kal
urooTnPLEN ot TteplocdTePeg amnod 100 eAANVIKEG emtxelpnoelg Bonbwvtag Teg va e€Adyouy Ta Tpoiovta
Toug og 80 xwpeG oe OAO TOV KOGUO.

Parker Richardson

O Znopoc DAwTNG S1aBETEL TTOAVETH eTIEPia OTNV PAPUAKEUTIKN Blopnxavia, Kabwg xel SlateAéael
OTEAEXOG OE ONUAVTIKEG BEoelg evBuvng. Eival Avtinmpoedpog kal Mevikdg AlevBuvtr Tng PappacepP —
NAiIMuL AEBE kat pélog toug SlolknTikoO cupBouAiou Tou Zuvoéopou DappakeuTIKwY Emixelprioewv
EANGSOG (ZDEE) kal tTng PhRMA Innovation Forum (PIF).

=eKivnoe TNV Kaplepa tou, otn PpappakeuTikl ayopd, To 1997 otnv Eli Lilly and Company otnv
IvélavamoAn twv H.IN.A tnv ormoia kat cvvexioe otnv Lilly lomaviag. Metd tnv oAokArpwon tng
2TPATIWTIKAG Tou Bnteiag evtaxbnke 1o 2001 otnv @apuacépf - AIMULU wg Emotnuovikog
2uvepydtng. Aletéleoe petafd AaMwv Aleubuvtnc Alwaxeipiong Topéwv Kabwg kal AlevBuvtig
Etaipikwv kat Kowvwvikwv YroBeoswy. To 2008 enéatpePe otnv IvOIAvATIOAN CUPHETEXOVTAG OTNV
opdda tou diafntn otnv Lilly. Aiyoug prveg apyotepa avélaPe kabrikovta Mevikol Alevbuvtr otnv
Lilly Denmark. Anto to lavoudpio tou 2010 katexel Tnv B€on Touv Avtinpoedpou Kat ['evikol AlevBuvTh
™n¢ PappaocepP — AiNAv AEBE.

21NV TIOAVETN KaplEPa Tou €xel dlateAeoel AvTimpoedpog kal YrevuBuvog KAwikNG Epeuvvag kal
AvanAnpwtng Avtinpoedpog AfloAdynong kal Alampaypdteuong Texvoloylwy Yyeiag Tou EAANVIKOU
2uvéeopouv Pappakeutikwv Emixelpricewv EANASog (ZPEE) kabwg emiong Tauiag kal PYEAOG TOu
AlolknNTIkoL ZuppBouAiov oto Popouvu Pappakeutikng Kawvotopiag (PIF) kat pérog tng Erutporng
MapakoAouBnong PappakeuTIKAG Aardvng TOL LTIOUPYEIOL LyEIag.

Parker Richardson is the Director of Content Strategy and Standards at GlaxoSmithKline in the Global
Marketing Operations team. Previously the Head of Marketing for GSK’s Belgium & Luxembourg
affiliate, Parker has worked across the US and Europe including France, Belgium and the UK. Parker
joined GSK in 2007 as a sales representative where he spent four years in the field before holding
various roles in marketing, sales leadership and marketing leadership. Parker has delivered various
speaking engagements on topics ranging from Multichannel Models for Sales teams, Building Global
Brands with Digital Asset Management, and as a guest lecturer at Oxford University Said Business
School.

Sander Ruitenberg

Sander Ruitenberg is the Global Head of Digital Health Solutions for Immunology, Hepatology &
Dermatology at Novartis, responsible for exploring how digital innovation allows us to create
personalized services and build interactive digital ecosystems that improve engagement. Within his
work, there is a focus on understanding audience needs and preferences, while using new
technologies to address identified opportunities.

Since joining Novartis as Global Brand Director in 2013, Sander worked on improving care for people
with chronic urticaria, initiated the ‘Skin to Live in’ social media program in dermatology, and in his
current role introduced several chatbots that provide personalized access to information and
services. In addition, he is leading the rollout of the next generation of consumer/patient websites
across the organization, with the goal to improve the user experience and create connections across
chat, web, and social media.

Sander has a Master’s Degree in Medicine from the Vrije Universiteit in Amsterdam, The Netherlands.




ST ACH
dl[[gl \L

i

B
il

YUVEDBPIO
MappakeuTIKoL
Management

OUVTOVIOTES-
OpPIANTES

Muwpyos KAéroas
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AIpiAlos XaAapavédapns

O Nwpyog KAEtoag eivat eTiikedaAng Twv TOPEwV Texvoloyikwy YTinpeowwv kal Yrinpeowwv Marketing
¢ IQVIA NotioavatoAikng Evpwring. AoxoAeital Kupiwg e TIG VEEG TEXVOAOYIEG KAl TIWG AUTEG
uTIopoULV va BonBricouv ETAIPEIEC TOL XWPOUL TNG LYEIAC va KATavoroouy KAAUTEPA TO ETIKELPNOLAKO
TOUG TEPLBAANOV Kal VA ETIIKOIVWVIOOLV ATIOTEAECHATIKOTEPA HE TO KOLWVO TOUG.

‘Exel dEpel €1¢ TIEPAG TIANBOC OXETIKWYV £PYWV 0 PAPHAKEVUTIKEG, KATAVAAWTIKEG KAl AAAEG ETAIPEIEC,
otnv EANGSa kat To e§wtepikd. Eival anodolitog OKOVOUIKWY, KATEXEL PETATITUXIAKOUG TiTAOUG oTa
MAnpodoplakd 2uotiuata Aloiknong kat otn Aloiknon Emixelprioewv Kal  €MAyyEAUATIKEG
riotomnolnoelg arnod MoAAoLC Kopudaioug opyaviopoUc.

Yopia Naogiou

H Zodia Ndoiou eival epmoplkd oTtéEAEXOC Pe epmelpia otn Plopnxavia ¢papudkou, mpoidviwy Yyeiag
KAl KATAVOAWTIKWY TIPoiovTwy, €xovtag OouAEPel yia 20 xpovia oe TOAUEBVIKOUG opyaviopolq
(AstraZeneca & GlaxoSmithKline), oe pia peydAn eAAnvikn etaipeia tpodipwy (MQTHZ A.E.) kat otn
Olebvn etaipeia avanTtuéng, mapaywyng Kat epmopiag yevooruwv Bepamewwv Medochemie. 'Exel
aocxoAnBei pe Bépuata oxedlaopoL MoMTikng Yyeiag kal MpdoPaong, yia Aoyaplacud tou EAANVIKOD
KotwvoBouAiov kal tou Yroupyeiou Yyeiag. Edikevetal ota Commercial Operations, Marketing
Communications, Business Unit, Business Development, Public Policy, Government Affairs, Market
Access kal N Saxeipion THNUATWY MNMwAnocewv & MAPKETIVYK.

ZeKivnoe tnv nopeia tng otnv etaipeia NQTHX dovAevovtag oto Tunua E€aywywv yia 8 xpdvia, émou
SlaxelpioTnke Avw amd 25 ayopec oe Evpwrin, Auepikn, Acia kat Méan AvatoAn yla €va onuavtikod
aplBuo TPOoIoVTWV O TIOIKIAEG KaTnyopieg. To 2006 ninyaivel otnv GlaxoSmithKline avahappBdavovtag
n Slaxeipion Tpwwv ayopwv ektog EAAASOoG, Kompo-MdaAta-IBpaitdp. Ekel avélafe tn Siaxeipion
neploootepwv arod 30 npoidvtwv (OTC, Oral Health Care, Nutritional Drinks) Aeitoupywvtag o Tpia
SdladopeTikd kavaiia: oto Pappakeio, oto Alaveptioplo (Mass Market) kat otnv Out-of-Home ayopad.
MeTtd amo 5 xpdvia kavel Tnv aAlayr otnv AstraZeneca, TIEpVWVTAG OTa cuvTayoypadolpeva GAppaKka,
avaAaupdvovtag tn Slaxeipion ™G ayopdg tng KOmpou yia OAeC TIC BepATEUTIKEG KATNyopieg
TPOIGVTWY TNG eTalpeiag, To 3rd party business Tng etaipeiag otnv EAMASQa, tn Slaxeiplon Twv VOCOKOUEIwY
(avarttuén dlaywviopwy, dlaxeiplong off-patent portfolio, pdoPBacn vEwv POIOVTWY OTO VOOOKOUEIAKO
nepIParrov), business development projects omou epydotnke péxpt to 2014. 2ZTn OLVEXElA
Aettovpynoe wg Consultant oe Life Science & FMCG, evw to 2016 evenmAdkn og Bépara oxeSlaopou
MoAtikAg Yyeiag, diaxelpllopevn BEpata cuvoAikd Tou KAAdou tng Yyeiag.

Ano to Mdptio 2017 €xel tn B€on Global Marketing Manager otn Medochemie, €xovtag avaAdBel tn
KevTplkr OlevBuvon Marketing Tng etaipeiag. Eival anodoitog touv Tpnuatog AypoTikng Olkovopiag
kat Avantuéng tou lMewpylkol laverotnuiov ABNVWV Kal €xel PETATITUXIAKO ota Edappoopéva
Okovopika kal XpnuUaTOOIKOVOUIKA HPE €udaon OTIG ZTPatnylkeg Amoddoelg ard to OIKOVOUIKO
Maveruotruio ABnvwv. MIAdel ayyAlkd, ITAAIKA KAl LOTIAVIKA.

O AuiAlog Xahapavddpng eival ouvidputric kat CEO 1tng etaipiag Innoetics.

‘Exet AaPel 1o d16AKTOPIKO TOUL TITAO Kal TO TITuXio Tov HAekTpoAdyou Mnxavikol kat Mnxaviko0 H/Y
ardé 1o EMI, Kabwg kal To peTamtuxlakd TiTAo TnAemikowvwviwv kal Wnolakng Emefepyaciag
2n\patog amnod To Imperial College Tou Aovdivou. ‘Exel cuyypapel ieplocoTtepeg amno 30 TPWTOTUTIEG
ETIOTNUOVIKEG £PYATIES, EVW ATIOTEAEL €va amd Ta IGPUTIKA PEAN TNG opAadag Tou averTuée pia ano
TIC KOPLGAIEG TEXVOAOYIEC OLUVOETIKNG OUIAIQG OTOV KOGO.

Ano 1o 2008 pexpl onuepa wg emkedPalng tng etaipiag odrynoe atnv kabiEpwaon tng Innoetics wg
plag and TIC oNPAVTIKOTEPES eTAlPIEC CLUVOETIKAG OpIAiag OleBvwg, e arnokopLPwa TNV e€ayopd TG
aro tnv Samsung Electronics to 2017, yeyovog oL XapakTnpeiotnke €va amnod 1a onuavtikOTePA TNG
XPOVIAG oTNV EAANVIKI] ETUXEIPNUATIKA OKNVI).

HAias FaAnvos

O HAlag NaAnvog onovdaoce Opyavwon & Atoiknon Emixelprioewv oto Maveriotripio Makedoviag tng
Oecoalovikng kal eival KATOXOG METAMTUXIAKOU TiTAou oTIG Epyaolakég Zxé€oelq & Aloiknon
AvBpwriivou Avvapikov amd to London School of Economics and Political Science, kabwg kat
didakTopikoL otig Epyaoiakég 2xeoelg and to UMIST Management School.

O HAiag aoyoAeital pe mpwTtoPoulieg avartuéng avBpwriivou duvapikoL amnd 1o 2002. ‘Exel SouAePel
pe avBpwroug SladPopeTIKOL akadnuaikov, emayyeAUaTIKoL Kal dnuoypadikol Tpodil, eotialovtag
0€ OUUPOUVAEUTIKN] OE TIPOOWTIKO Kal OUAdIKO €TMedO KAl OTO OTPATNYIKO oXedlaoud TAAVwvY
avarntuéng. Eival muotomnoinuévog aflohoyntng Kat coach avamtdooovtag mpoypduuarta yia peoaia
kat uPnAd oteréxn otnv EAAAdQA Kal TIOAAEG XWPEG TOUL EEWTEPIKOD.

lNa meploocotepa ardé 15 xpovia o HAlag mapexel oUPPOUAEUTIKEG LTINPETCIEG KAl TIPOYPAUUATA
avarnrtuéng avBpwriivou SUVAUIKOU Ot PEYAAEG EAANVIKEG KAl TIOALEBVIKEG eTalpeieg, pe Pdaon tnv
avdaAvon kat dlaxeiplon TAAEVTOUL, QVATITUEN IKAVOTHTWY Nyeoiag Kal Tn dlapopdwan Plag evpuTtePnS
OTPATNYIKNG YA TOLG AvOPWTIOUG.

Ano 1o 2017 €xel eniong avaAdBel Mpoedpog tou A.Z. tng Action Aid Hellas.

Eivalr emiong pélog Tng 61eBvolg erutporiig yia tn Saxeipion avBpwrivou SuVAPIKOL  Kal
opyavwolakng avamntuéng tng ActionAid International.
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EKAOTEL

H EAAnvikn Eraipsia Pappakeutikou Management (E.E.®a.M.)
avakoIvvel ota péAn Tng Tn dlevépyela eKAOYW@Y yia Tnv avAadeién
véou AioikntikoU XupBoulAiou kai EAeykrikiig Emitponig yia Tn

oietia 2020 -2022.

H ynpogopia Ba die&axBOei katd Tn didpkeia Twv epyaci@v Tou
12°" Yuvedpiou Pappakeutikol Management omig 12, 13 ka1 14
PePpouapiou 2020, oto Méyapo Aibvéq Tuvedpiakd Kévrpo
ABnvav.

Aikaiopa cuppeToxng oTig ekAoyEég éxouv OAa Ta TakTikd MéAn Tng
E.E.®a.M.,, pe v npoindBeon oém éxouv e€aoc@aliosl Tng
OUVOPOUNTIKEG TOUG EICPOPEG YIa Ta nponyoulpeva 2 £Tn.

eecDenm

EAAHNIKH ETAIPEIA
®APMAKEYTIKOY MANAGEMENT

EAAHNIKH ETAIPEIA PAPMAKEYTIKOY MANAGEMENT
TZaBéNa 42B, Néo Wuxikd, 154 51, TnA.: 210 6753159, ®a&: 210 6753150, e-mail: info@eefam.gr, www.eefam.gr
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DI ACIVONI

ZYNETAIPIZMOZ OAPMAKOMOIQN
AITAIOY KAI KPHTHZ

LYNEPTATHZ otnv ANAITY=H

TV PAPMAKEYTIKC2N ETAIPEIC2N
ora PAPMAKEIA

YVVEQYQAOIO
[loloTNTO
EummoTtoouvn
[ToOOTTTIKN

www.syfak.gr



